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CHICAGO HITS RECORD GATE 





Sparks 


> oe < 
Picking ’Em Proper 
Chicago Hits High 
Studebaker Is Hot 
Continental Busy 
“Grand Hotel” 


By 


Chris Sinsabaugh 


HO KILLED Cock Robin? 

‘I, said the sparrow; ‘with 
my bow and arrow I killed Cock 
Robin.’” 

This old jingle runs through my 
mind as I come back to the home 
port from the Chicago show. The 
sparrow was boastful and I feel 
sorta like that sparrow as I point 
with pride to the part Automotive 
Daily News played in the selec- 
tion of the International Amphi- 
theater for the automobile show 
which winds up tonight. Taking 
the Chicago show to the stock 
yards and housing in the mag- 
nificent new building there, which 
has more floor space than any 
other exhibition building in the 
country outside of Atlantic City, 
undoubtedly is responsible for the 
unparalleled success of the ex- 
hibition which was staged under 
the direction of Harry Hollings- 
head, chairman of the CATA 
show committee. 


+ * * 


AT THE OUTSET ADN spon- 
sored the movement to take the 
Chicago show to the stock yards. 
And in evidence of this pioneer- 
ship I offer a bit from the column 
of July 24 which declared that 
the old Coliseum is outmoded and 
that “I would vote for the Inter- 
national Amphitheater at the 
stock yards.” Of course that vote 
did not decide the matter but I 
cannot help but feel it started the 
Chicagoans to thinking about the 
stock yards amphitheater and in- 
vestigating its possibilities. At 
any rate, in Chicago this week 
there were some kind enough to 
say that it was ADN’S expression 
that sent the show to the yards. 
Pardon the blushes. 


+* *” * 


SO, TAKING the bow, I'll pass 
along encomiums to the manage- 
ment which is responsible for 
changing the show habits of the 
industry. In my opinion, and it 
seems to be shared by most of 
the manufacturers and sales ex- 
ecutives, the Chicago style of 
show promotion seems destined to 
be followed by others in the fu- 
ture. Giving a show and not just 
an exhibition undoubtedly is re- 
sponsible for Chicago beating all 
its previous attendance records 
and I think, when the dealers 
finish checking up results, they 
will find that the show sold many 
cars at retail and gave them 
prospect lists so long that it will 
take the salesmen until the first 
of the year to exhaust them. Al 
Faeh, as manager of the show, 
has set a style in promotion that 
has demonstrated its value. As a 


(Continued on Page 13, Col. 4) 


ASI Show Goes 


25 Nations Send’ 


Agents to Attend 
December Exhibit | 


New York, Nov. 22. With cates 
motive importers and sales agents 
from nearly 25 overseas ter-| 
ritories expected in attendance, | 
the forthcoming Automotive Serv- 
ice Industries Show at Atlantic 
City will be one of the most cos- 
mopolitan business’ gatherings 
ever held. More than 60 visitors 
from Europe, the western hemi- 
sphere, Africa, Asia and Australia 
are included on the latest show 
list announced by the Overseas 
Automotive Club, which is co-op- | 
erating with the show manage- 
ment in conducting the export 
section of the Atlantic City ex- 
hibition. 

Hotel reservations at Atlantic 
City have been made for nearly 
all of these visitors and additions 
are being made to the list almost 
daily. Several countries will send 
large delegations and, according 
to officials of the Overseas Club, 
export attendance will more than 
double that of any previous show. 
Improving trade conditions in 
many countries abroad are be- 
lieved by the club to have occa- 
sioned this great outporing. 

The annual dinner of the Over- 
seas Club, at which these visitors 
are guests of the club, will be held 
at the Ritz-Carlton Hotel at At- 
lantic City the evening of Wed- 
nesday, Dec. 11. Because of the 
large attendance from abroad, 


(Continued on Page 2, Col. 5) 


October Sales 
Show Increase 
In California 


Sacramento, Calif.. Nov. 22. 
California automobile registra- 
tions are showing an upward 
trend. According to official fig- 
ures from the registration office 
of the California State Motor ve- 
hicle department registrations in | 
October showed a gain over Sep- 
tember for the first time since | 
1929. The total of 11 383 retail sales | 
recorded in October is a gain of 
1.5 per cent over September and 
an increase of 232 per cent over | 
registrations in October of 1934. 
Compared with October of 1934, 
Cadillac last month gained 624 
per cent; Packard, 589 per cent; | 
De Soto, 472.5 per cent; La Salle, 
430 per cent and Buick 245 ner 
cent. These figures have great sig- 
nificance when it is realized that 
the three volume leaders, Ford, 
Chevrolet and Plymouth, had not 
commenced to make deliveries in 
appreciable numbers during Oc- 
tober. This fact leads motor car 
men of the State to look forward 
to new sales records for Novem- | 
ber, which has started off with an 
unprecedented demand. | 





y 


BATTER UP: 


Guy Bush, ace pitcher of the Pittsburgh Pirates 


looks over his new Cord, The first front drive car to be sold at 


Chicago show this year. 





Studebaker Plans 8,800 
Output During December 


South Bend, Ind., Nov. 22.—The 
Studebaker Corp. will build 8,800 
automobiles during December, ac- 
cording to present production 

plans. This pro- 
duction, which 
exceeds Novem- 
ber by 2,800, and 
December of 
1934 by 33.3 per 
cent, was an- 
nounced 
today by George 
D. Keller, vice- 
president in 
charge of sales. 
. “The bulk of 

G. D. Keller this production 
will take place in our South Bend 
plant,” said Keller. “We expect to 
build 7,100 passenger cars and 500 
trucks here. One thousand pas- 
senger cars will be produced in 


our new Los Angeles plant and | 


The Top Ten 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN today. 
1935 1934 
Pos. Make Pos. 
1—701,538 Ford 479,608— 1 
2—523,504 Chev. 458.292— 2 
8—314,6°3 Plym. 268.670— 3 
4—143,188 Dodge 78,102— 4 
5—119,153 Olds 62,3544— 6 
6—114,692 Pont. 64,657— 5 
7— 60,110 Hud.* 52,071— 8 
8— 57,585 Buick 52221— 7 
9— 35,239 Chrys. 23.067—10 
10— 32,787 Stude. 35,788— 9 
*includes Terrapizn:. 
Total All Makes 
2,233,871 1,653,361 

See total registrations to 
date 1935-1934, pages 12 and 
13, this issue. 


Walkerville will 


| The move 





build 200 pas- 
senger cars. This will be one of 
the biggest Decembers we have 
had in many years.” 

Keller stated that the Los 
Angeles plant had been completed 
and that its assembly line was 
running at top speed. 


‘Colo. Supreme 


here} 


Court Decides 


SRA is Ilegal 


Denver, Colo., Nov. 22.--Colo- 
rado SRA (State Recovery Act) 
has been junked by the state su- 
preme court. The vote was 5 to 2. 
to subject Colorado 
business, through legislation, to 
the regimentation which was at- 
tempted nationally under’ the 
NRA, was ended by the decision. 

Immediately following the Colo- 


| rado supreme court decision, hold- 
| ing the SRA unconstitutional, Ed- 


ward V. Dunklee, Denver attor- 
ney, resigned as chairman of the 
state recovery board, which had 
been appointed by Governor Ed- 
win C. Johnson to administer the 


act. 


“It was my desire to have an 


| advisory opinion by the supreme 


court as to the constitutionality 
or unconstitutionality of the act 
before proceeding further,” Dunk- 
lee told the governor. “Since the 
act has been declared unconstitu- 


| tional it is my plain duty to re- 


sign from the board.” 

Codes prepared by various in- 
dustries, and presented to the 
board for consideration, automati- 
cally go into the wastebasket. Ac- 


(Continued on Page 3, Col. 5.) 


\A15, 000 Visitors 
Estimated During 


Kight-Day Show 


Exhibit Seen as Model 
For Future New Car 
Introductions 


By MEL: ADAMS 


Chicago, Nov. 22.— The 
industry is still rubbing its 
eyes and pinching itself as 
high factory executives and 


prominent dealers return to 
their desks today. The cause of 
this amazement in their ranks is 
the 36th annual Chicago automo- 
bile show which closes tomorrow 
night at the International Amphi- 
theater with the assurance that 
during its eight-day run it will 
have set an all-time attendance 
record for auto shows, with the 
total running close to 500,000. 

These men came, saw and were 
enthralled. It is no exaggeration 
to say that they, like the general 
public of Chicago, never saw a 
show so brilliant, original in its 
conception and withal so appro- 
priate as this current exposition 
in the amphitheater. 

Before the curtain was rung up, 
few of the high factory execu- 
tives planned to attend. Their 
emissaries did that for them. 
After the first day, the wires be- 
gan to burn up with requests to 
presidents, vice-presidents and 
sales directors please to come to 
Chicago and get an eyeful. 

Then it was that the big parade 
started, with the result that dur- 
ing this week nearly every presi- 
dent in the industry has been on 
the scene. Many planned to stay 
a few hours, take a quick look 
and complete their round trip 
pronto. M4 

But it did not''work out that 
way. Nearly all of them over- 
stayed their limit. They had 
never seen such an original con- 
ception of an automobile show. 
They had never seen such crowds, 

(Continued on Page 2, Col. 1) 


MEMA Ballot 
Indicates NRA 
Is Not Wanted 


New York, Nov. 22.--That the 
vast majority of the members of 
the Motor and Equipment Manu- 
facturers Assn. do not favor the 
return of NRA in any form is 
demonstrated’ by the returns of 
ballots distributed by the MEMA 
to suppliers some time ago. 

According to A. H. Eicholz, 
general manager of the MEMA, 
197 manufacturers with 91,911 
employes want no NRA in any 
form or principle. Seven manu- 
facturers with 8613 employes 
favor an NRA but five of them 
stipulate so many conflicting res- 
ervations that they should have 
voted “No.” The vote to date 
stands 7 affirmative, 197 negative, 
Eicholz says. 

These manufacturers represent 

(Continued on Page 14, Col. 6) 





In Motor 
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Chicago Claims Record Gate With 415,000 Visitors 
Exhibit Sets > New High aan staal emer 


Showmanship 


(Continued from Page 1) 


nor such a serious buying interest 
on the part of those in attend- 
ance. 

Some took in one of the central 
arena performances, others two 
or three. This meant desertion 
of hotel headquarters and re- 
moval of those headquarters to 
the amphitheatre for a day and 
a half. 

They looked down upon crowds 
at the evening parades of motor 
cars, glorified by lovely women in 
gorgeous furs in the arena. 

They saw human beings in the 
seats around the arena and 
standing on the floor packed like 
sardines to watch this pageantry 
set to music. 


New Kind of Show 

Showmanship that focused the 
entire ensemble upon the auto- 
mobiles themselves—that’s the 
kind of a show this has been. 
Praised to the skies by those in 
high command as a new concep- 
tion of what an automobile show 
should be—that was the reaction 
of men in the trade. 

As one executive expressed it, 
this Chicago show has set a stand- 
ard for all future automobile 
shows to follow. Others put it in 
other ways, but the idea was the 
same. 

H. T. Hollingshead, chairman 
of the show committee, declared 
the answer to it all is that the 
amphitheatre is idealy laid out 
and amply spacious to put on an 
unusual show. 

“We simply took advantage of 
a great setting,” he added. “We 
could have never staged such a 


same period at last winter’s show. 
Indications are that the 360,000 
mark will be passed by closing 
time this evening and that when 
the curtain rings down tomorrow 
night it will be boosted to around 
415,000. 


Sales are reported to be about | 


45 per cent ahead of the last 
show, and shared by all price 
classes. Even more cheering to 
exhibitors was the tremendous 
number of prospects. carded. 
Demonstrator cars will be taxed 
to capacity during the next two 
weeks. Visitors at the show gave 
their names freely, and this was 
taken as a good omen. 


Can Supply Demand 

There is no question that the 
show has made the Chicago mo- 
toring public new car conscious, 
appreciative of the values com- 
bined in the 1936 models. 

One of the greatest values from 
a trade standpoint is that the 
dealers find themselves in a posi- 
tion to supply the demand. They 
have the new models on hand, 
and will continue to be able to 
cater to the sales potentialities. 
In that respect, they are more 
advantageously situated than usu- 
ally in the past when winter 
shows and model introductions 
were the rule. 

The enthusiasm of _ factory 
chiefs over the show is well ex- 
emplified in the case of H. J. 
Klingler, president of Pontiac. 
Several days ago he was sched- 
uled to deliver a radio talk on 
safety over the Pontiac coast-to- 
coast network. Then he visited 


PEOPLE ARE GETTING choosey in the opinion of Ray H. Faulk- 
ner, left, president of the Auburn Automobile Co., who is telling Dave 
Smart, publisher of Esquire, and Al Pastel, that the independents are 


in for a big year in 1936. 


show in any other building. This 
applies not only to the drama in 
the central arena, but also to the 
ability to show complete lines of 
cars throughout the building and, 
along with these, such attention- 
getting displays as motor trucks, 
trailer coaches, motor boats, air- 
planes and diesel engines, acces- 
sories, parts and special exhibits 
particularly aimed at safety pro- 
motion.” 


See 1936 Rush 

It is now considered a fore- 
gone conclusion that there will be 
a rush at the next show on the 
part of truck and accessory 
manufacturers to take exhibit 
space. In all probability, the 
chief difficulty of the show man- 
agement will be to take care of 
those who want to enter. 

An interesting sidelight to the 
show is found in the trailer coach 
division. It now comes to light 
that this has turned out to be the 
first trailer coach exposition ever 
held, with eight different makes 
represented. 

In the matter of attendance, 
every day since Monday has de- 
veloped an upturn and is now 
running 78 per cent ahead of the 


the show, and as a consequence 
Klingler suddenly decided to con- 
centrate his talk on the show. 


Brass Hats Attend 
Ford was another company to 
devote its time the other morning 
exclusively to the Chicago auto- 
mobile show in glowing terms. 


W. C. Cowling, general sales man- | 


ager, was a frequent visitor, as 
were such leaders as C. W. Nash, 
E. H. McCarty and C. H. Bliss, 
of Nash; M. E. Coyle and W. E. 
Holler of Chevrolet; R. H. Faulk- 
ner, of Auburn; H. H. Curtice and 
W. F. Hufstader, of Buick; 
Nicholas Dreystadt and Don E. 
Ahrens, of Cadillac; H. T. Ames, 
of Duesenberg; W. A. MacDonald, 
of Hupp; J. B. and R. C. Graham, 
of Graham-Paige; C. L. McCuen 
and D. E. Ralston, of Olds; M. M. 
Gilman, of Packard; George 
Keller, of Studebaker; A. J. Chan- 
ter, of Pierce-Arrow; A. S. Hatch, 
of Lincoln, and others. 

Also on hand and high in their 
praise of the show were Joseph 
E. Fields of Chrysler Sales Corp., 
Harry G. Moock of Plymouth, 
Roy Peed of De Soto, W. M. 
Purves, F. H. Akers and J. D. 
Burke of Dodge and F. C. Bahr 











CENTER VIEW of Pittsburgh’s elaborate show featuring the 1936 automobiles. Complete satis- 
faction both with attendance and sale of cars was expressed by George H. Seagert, president of the 
Pittsburgh Automobile Dealer’s Assn., at the close of the show. 


of Chrysler Motor Parts Corp. 
K. K. Kenderdine, president of 
the Chicago Automobile Trade 
Assn., declared today that he and 
others in the trade are confident 
the cumulative effects of the in- 
terest created in the show will be 
felt along sales lines for months. 


Graham Announces 6% 


Budget Plan at Chicago 


Chicago, Nov. 22. — Announce- 


Hollingshead and Kenderdine| ment of a new 6 per cent budget 


joined the industry in paying purchase plan for Graham car 
purchasers, through arrangements 


| with the C. I. T. Corp., was made 


| 


high tribute to A. C. Faeh. 

Announcement was made by | 
Kenderdine that the first refund 
to car exhibitors, amounting to 30 
per cent of the cost of space was | 
made yesterday. It is expected to} 
be Sottewed by future returns. 


1,200 Dealers 


Honor Holler 


At Show Dinner 


Chicago, Nov. 22. — Chevrolet 
activities at the Chicago Auto- 


mobile Show reached a peak Wed- | 
nesday night in the Palmer House | } 
“Friend- | 


with the W. E. Holler 
ship Dinner” to 1,200 dealers from 
the Great Lakes region. 


Dealers from Chicago, Daven- | 


port, Des Moines, Fargo, Minne- 
apolis and Janesville zones heard 
addresses by M. E. Coyle, presi- 
dent and general manager of 
Chevrolet; W. E. Holler, vice-pres- 
ident and general sales manager; 
Felix Doran jr., assistant general 
sales manager in charge of the 
western half of the United States; 
Roy Hill, Chicago zone manager, 
and O. I. Smith, Great Lakes re- 
gional manager, who was master 
of ceremonies. 


An elaborate entertainment, ar- 
ranged by a committee consisting 
of Smith, Hill and Thad Gordon, 
assistant zone manager for Chi- 
cago, was headed by Jack Hyl- 
ton’s orchestra, recently arrived 
from London, Eng. 


TWENTY YEARS WITH HUDSON: 
the Hudson Motor Car Co. is shown at the right pinning a gold 
membership pin on Miss Elizabeth Easton, while Thomas M. Love- 





here Wednesday by F. R. Valpey, 


Advertising Co., and “Cannonball” 
Baker, who recently established 
an economy average of better 
than 26 miles to the gallon on a 
Chicago-New York run in the new 
Graham Supercharger. 


WARD M. CANADAY, left, president of U. S. Advertising Corp., 
advertising counsel for the Graham-Paige, smiles when R. C. Graham, 
center, executive vice-president tells him that Graham has 3,500 
advance orders for 1936 cars at a luncheon in Chicago. 


general sales manager of the 
Graham-Paige Motors Corp., at 
the annual Chicago Automobile 
Show luncheon of the company’s 
midwest dealer forces. 

Close to 350 attended the affair, 
held in the Boulevard Room of 
the Stevens Hotel. 

Valpey, as toastmaster, intro- 
duced as the principal speakers 
Joseph B. Graham, president; 
Robert C. Graham, executive vice- 
president, and Ward M. Canaday, 
president of the United States 


President Roy D. Chapin of 


ridge, 23 years with the company and, at 86 its oldest employe, looks on. 


25 Countries 


Send Visitors 
To A.S.1I. Show 


(Continued from Page 1) 


Wednesday of show week is ex- 
pected to be known as Interna- 
tional Day. The dinner speaker 
will be Pyke Johnson, vice-presi- 
dent and Washington representa- 
tive of the Automobile Manufac- 
turers Assn., who will discuss the 
export automotive outlook from 
the Washington viewpoint. Chief 
plans for the dinner, according to 
announcement, are that it will be 
a reception for the overseas visi- 
tors, as an opportunity for Amer- 
ican factory and sales executives 
to become acquainted with these 
importers and agents, some of 
whom have traveled half way 


around the world to be in attend- ~ 


ance and to learn the newest de- 
velopments in the parts, garage 

equipment and accessory field. { 
Invitation to attend the dinnc 

has been accepted by Henry ¢ 

Grady, chief of the trade agree- 
ments section, Department of 
State, Washington. Grady, who 
will not speak at the dinner, is in 
active charge of negotiating trade 
agreements with other nations, 
the seventh of which, with 
Canada, has just been completed. 





Chicago, Nov. 22.—Twenty- -five_ 
to 50 years may be required to 
work out a perfect tariff arrange- 
ment between the United States 
and Canada, but the one just 
agreed upon is a step in the right 
direction. 

Such is the reaction of Robert 
C. Graham, executive vice-presi- 
dent of the Graham-Paige Motors 
Corp., and chairman of the 
Automobile Manufacturers Assn. 
export committee. 

Graham freely discussed his 
ideas on the United States-Can- 
ada treaty here Wednesday dur- 
ing an interview. 

Denies Ruin 

He decried reciprocal tariffs 
that are ruinous to industry in 
either country party to a treaty. 
He said the main objective is an 
arrangement designed to “main- 
tain the face” of Canadian in- 
dustry in the present instance by 
providing greatly increased pur- 
chasing power and employment. 

Asked whether he foresaw any 
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Graham Tells Merits of U.S.-Canada Trade Treaty 


Says May Take ke Halt- Century 
To Obtain Perfect Set-up 


certain number of people, but as 
a constant spring with great po- 
tentialities for increased volume,” 
he said. “I was very pleased 
with the rapidity with which the 
Canadian government took ac- 
tion. We may not get an ideal 
reciprocity arrangement at first, 
but with constant study of the 
problems think what can _ be 
achieved in 25 or 50 years. 
‘Great Mistake’ 

“The United States started this 
building of tariff walls and 
taught the other nations how to 
do it. It was a great mistake,” 
he continued. 
period of expansion the United 


States was prosperous in spite of | 
because of | 


its tariff walls, not 
them, and because other nations 
were slow to retaliate. That pic- 
ture is now changed. Trade has 
stagnated and the United States 
realizes that its prosperity 
bound up with other nations. 

“What many opponents of low 
tariffs lose sight of is that the 


F. R. VALPEY, general sales manager of Graham-Paige; J. B. 
Graham, president; B. G. Sykes, president Bird-Sykes Co., Chicago 
Graham distributor, and Lansing W. Thoms, director of districts, 
caught by the candid cameraman during an informal dealer luncheon. 


shutting down of Canadian in- 
dustries and the possible return 
of Canada to a nation primarily 
engaged in agriculture, mining, 
lumbering and fishing as a result 
of low tariffs on United States 
goods, Graham replied: 

“Absolutely not. There may 
be a leveling off of prices, but in- 
telligent thought and co-operation 
must be used to prevent any one 
industry being stifled for the 
benefit of another. 

Great Potentials 

“Canadians must visualize busi- 

ness, not as so much water in a 


movement of goods returns a 
profit not only to the producer, 
but that 40 per cent of its price 
goes to handling, transportation, 
insurance and financing,” said 
Graham. When movement of 
goods is stopped by high tariffs, 
not only the producer, but all 
these other agencies are deprived 
of their source of income. If the 
108 countries of the world would 
get together and institute mu- 
tually beneficial trade agree- 
ments, it would result in such 
greatly increased purchasing 
power that there would actually 
be underproduction of goods.” 





bucket to be divided among a 


Chanter Sees Swing 


to 


Higher Priced Autos 


Buffalo, Nov. 22.—Reports from; the country, the cry for safety 


the automobile shows which are 
now taking place throughout the 
country give convincing confir- 
mation of two new trends in 
automobile buying which, accord- 
ing to A. J. Chanter, president 
of the Pierce-Arrow Motor Corp., 


have been apparent since early | 


in 1935. These trends, both of 
which are making themselves 
felt in the fine car field, are first, 
the swing of an ever growing 
percentage of automobile sales to 
the higher-price brackets; and 
second, the growing insistence of 
the motoring public for safer 
automobiles, 

“There has been a_ definite 
surge of luxury buying through- 
out the country during the last 
six months,” said Chanter. “The 
undying American desire for 
finer things is again coming to 
the fore. People are again 
spending millions for many of 
the things they have been deny- 
ing themselves for several years 
—jewelry, furs, fine furniture, 
travel, quality merchandise of all 
kinds and fine automobiles. 


“While this upswing in quality 


markets has been gaining mo- 
mentum, 
has been making itself felt. 


Almost overnight, the 
keenly con- 
for safer 


has arisen. 
public has become 
scious of the need 
automobiles.” 


.A YOUNG RECRUIT for the Graham Legion. 
another potent factor| Graham dealer at Rockford, IIL, explains to Harvey J. Budders jr., 
Al- | the meaning of the legion symbol during the Graham-Paige dealer 


“During its great | 


is | 





a 


Flint, Mich., Nov. 22. 
major automobile shows of the 
country have proven exception- 
ally satisfactory for the Buick 
Motor Co. from a sales stand- 
point, according to W. F. Huf- 
stader, general sales manager, 
who announced that certified 
Buick sales at the various shows 
are running four to five times as 
great as at the automobile shows 





last January. 
The biggest increase thus far 


reported, he said, was at the De- | 


troit automobile show where the 
volume was 5.7 to 1 compared 
with the exhibit in Convention 
Hall last winter. A total of 160 
new cars were sold at the show 


here last week as compared with | 


28 delivered at the previous show. 


In New York, automobile show 
sales totaled 548 units as against 
145 at the previous show, a ratio 
of nearly four to one while early 
reports from the Chicago show 


indicate sales running more than | 


Ark. High Court 


To Rule on Tax’ 


Little Rock, Ark., Nov. 22.— 


The Arkansas Supreme Court has 
before it the suit of dealers to de- 
termine whether automobiles are 
subjected to the full amount of 
the state 2 per cent sales tax or 
whether credit should be given in 
paying the sales tax to the 
amount of the state auto license 
tax. 

The suit was filed by the Madi- 
son Cadillac Co., of Little Rock, 
and the Union Motor Co., of 
Monticello, against E. R. Wise- 
man, state revenue commissioner. 


Harvey J. Budders, 


most simultaneously throughout | luncheon held this week at the Stevens hotel in Chicago. 





four to one against last year. 

“Retail sales of Buick motor 
cars are running strong all over 
the country,” Hufstader said. 
“During the first 10 days of No- 
vember they were the best for 
this period since 1928, with 3,763 
cars delivered to new owners as 
compared with 1,227 in the cor- 
responding period last year. This 
is in the ratio of more than three 
to one. 


D. E. RALSTON, Oldsmobile 


3 


RATES A BANQUET was the way Chrysler officials felt about C. L. Holt, Chrysler-Plymouth dis- 
| tributor in Minneapolis who brought 121 dealers to the plant this week and drive away 107 new cars, 
Holt paid the passage so Chrysler paid the eats. 


Buick Reports Sales 5 to I 
Compared With Last Year 


The | 


New Zealand Decision 
Benefits Canada Makers 


Toronto, Ont., Nov. 22 (UTPS). 
—Automobile manufacturers in 
Canada will benefit as a result 
of the increased business arising 
from the action of New Zealand, 
which has sent word, that coming 
into effect on May 1 next, an 
amendment to the Canada-New 
Zealand trade agreement will 
permit unassembled motor cars 
and trucks, which have between 
65 and 75 British content, to en- 
ter New Zealand at tariff rates 
even lower than the special pref- 
erence tariff already prevailing. 


vice-president and general sales 


manager, addressing a large gathering of Oldsmobile dealers and re- 
tail salesmen as part of the Chicago automobile show activities this 
week. Ralston is shown in front of the microphone with Russell 
Lesher, Chicago zone manager, and H. A. Trevellyan at his left. 
Hidden by the microphone is F. Q. Murphy, manager of the Oldsmobile 


central region. 


Hupp Squared 
Away for 1936, 
Says McDonald 


Chicago, Nov. 22.—The stamina 
of the Hupp Motor Car Corp. and 
its ability to overcome almost un- 
surmountable obstacles during the 
past 10 months, were termed 
epochal by W. A. McDonald, di- 
rector of sales, at a Chicago show 
luncheon meeting ef the company 
in the South ballroom of the 
Stevens Hotel. Some 200 dealers 
and their sales forces were 
present. 

McDonald was introduced by 
George E. Clarke, sales manager. 
Other speakers included A. C. 
Faeh, Chicago auto show mana- 
ger; R. L. Hance, Hupp advertis- 
ing manager, and S. L. Davis, Chi- 
cago distributor. 

“We are all squared away to go 
ahead,” said McDonald. “Litiga- 
tion with us is over, and with our 
present product, praised for its 
beauty, and with dealers having 
22 models of cars as against only 
one at a certain time last June, 
we are confident that Hupmobile 
will resume its former place of 
prominence in the automobile 
industry from a sales stand- 
point.” 





Colo. Supreme 
Ceurt Decides 


SRA is Illegal 


(Continued from Page 1) 


tion on all these codes has been 
held up by the board, awaiting the 
supreme court’s ruling. Among the 
codes submitted was one drawn 
by the automobile industries of 
the state. Governor Johnson had 
appointed Tom Botterill, Hudson 
and Essex distributor, to repre- 
sent the automobile industry. 


The SRA was adopted by the 
legislature, signed by the gover- 
nor at the request of the national 
administration, and attempted to 
adopt for Colorado virtually the 
same law which the United States 
supreme court, by a unanimous 
decision, held unconstitutional in 
the NRA case. The state act was 
adopted before the United States 
supreme court knocked out the 
NRA. 

Under the SRA, codes would 
have been adopted by various in- 
dustries the same as under the 
NRA. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the auto- 
motive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value. 
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Enthusiasm 


ESTERN UNION has circulated the following edi- 

torial among its salesmen. Never at any time in the 
history of the automobile industry has enthusiasm in its 
salesmen been more important. We take the liberty there- 
fore of passing this little message along to you for what- 
ever inspiration it may be to you and your salesmen. 


“You can do anything if you have enthusiasm. 
You can sell a single greeting telegram, books, time 
service, REA—you can divert opposition accounts! 

“Enthusiasm is the yeast that makes your hope 
rise to the stars. Enthusiasm is the sparkle in your 
eye, it is the swing in your gait, the grip of your 
hand, the irresistible surge of your will and your 
energy to execute your ideas. Enthusiasts are fight- 
ers. They have ‘intestinal fortitude’ if yow’ll pardon 
our enthusiasm for saying so. They have staying 
qualities. 

“Anyone can take a poke at the bag and run. The 
real enthusiast is no hit-and-runner. He keeps at it. 
He goes in fighting and he fights to win. Even the 
‘NO-maw’ offers no obstacle to him. 

“Enthusiasm is at the bottom of all progress. With 
it there is accomplishment. Without it there are 
only alibis. Better than anyone else, we who sell know 
that enthusiasm is an important part of every suc- 
cessful salesman and of every successful sale. We 
also know that enthusiasm more than anything else 
adds that touch of zest which makes life so interest- 
ing to us all.” 


A Thirty-Hour Week Law 


GENATOR HUGO BLACK of Alabama again has! 
sounded a warning that if industry does not absorb) 
the surplus of workers voluntarily, a 30-hour week law 
will become a necessity in order to put men back at work. 
Whether the Senator intends this as a threat or if he is 
sending up a trial balloon to see if there has been any 
change in sentiment in the stratosphere the fact still re- | 
mains that there are many people who feel that shortening | 
the hours of labor is the answer to our present unemploy- 
ment problem. 

There are many people who feel our employment situa- | 
tion is a mere question of arithmetic and that all we have | 
to do to solve it is resort to simple division—dividing to | 
the number of jobs available by the number of men avail- | 
able to fill the jobs. Unfortunately, this theory has been | 
held in the past by high industrialists who went strongly | 
for the idea of “spread the work.” 

As more men are re-employed through the natural up- | 
turn in business their ability to buy will be increased and 
their purchases will not be limited only to necessities. This | 
will result in a further increase in business and further 
employment. To reduce the hours of work and thus cut 
down the weekly income will have the opposite result. 





GALES at the Chicago show were estimated Friday night | 


as close to the $4,000,000 mark. Of which $2,250,000 
will be retail and $1,750,000 orders from nearby dealers. 





| tor and body exhibits. 
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Chicago, Nov. 22. 


ANew Now, I might just as 
Show well confess right in 
Standard the opening paragraph 


that I am completely 
prejudiced in favor of this Chi- 
cago show. That it will be “the 
standard by which future shows 
are measured” as Harry Klingler 
said over a _ nation-wide 
hookup Wednesday evening, no 
one who saw it will deny. Prob- 
ably the old alibi about “lack of 
space” to put on the right kind 
of a show is in fact the truth, 
but the fact remains that given 
plenty of square footage, 


make history and 
carve for Harry Hollingshead and 
the show committee a niche 
among the immortals. 

a od a 


I started to say about the cur-| 


rent show would soon get to be 
a trifle maudlin. But after years 


of hoofing through long crowded | 


aisles to see new models of auto- 
mobiles the most of which were 
already running around the 
streets of Aroostook, Maine, and 
San Diego, California, it was such 


a treat to stumble right on to| 


the kind of a show which you 
had always known was the an- 


swer but were never smart} 
enough to suggest. The whole 
set-up at the stockyards is a| 


“natural” so far as an automobile | 


show is concerned. With easy 
parking space for ten thousand 
(sic. Mel Adams) 
the show customers came 
they should) in their own auto- 
mobiles. Then they entered 


through the lower levels and saw | 


first (of all things) the acces- 
sories, the trailers, camping out- 
fits and gadgets which after all 
are the things that make people 
want to use their automobiles! 

* oa * 


ONCE ON THE second level 
where the new cars were on dis- 
play, the contrast with all other 
previous shows was obvious. 


Every manufacturer had a full | 


line of his body models, some 
even color variations of the same 
models. More animated displays 
and amazing cut-out chassis, mo- 
But above 
all, PLENTY OF ROOM for the 
crowds to stop, examine and 
listen to the demonstrators. There 
was not the tired, strained, an- 
tagonistic spirit which seems to 
get into most shows on both 


| sides of the display ropes. 


* * * 


IT SEEMED TO ME just about | 


everything automotive was on 
display, from an Evans convert- 
ible railway-bus to a Chris-Craft 
cruiser and the Chicago public 
just literally ate-it-up! Now, it 
is no secret that after about an 
hour in the aisles of any show, 
one’s “dogs” get as tired as they 
do in an art museum. We have 
just one ambition and that is to 
take-the-load-off-our-feet and if 
we cannot do that, we are on the 
way home and nothing short of 
an earthquake can divert us from 
that general direction. At Chi- 


| cago they had the answer and it 


consisted of about 8.000 comfort- 
able, 
in the amphitheatre and to while 
away the time twice-daily 
put on a spectacular individual 
car display with a trimming of 
beautiful models (furs for the 
ladies and blondes for the men) 
which proved to be the frosting 
on the whole show cake. 
* ok # 


BUT SO MUCH for that .. .T] 
1s | 
that this thing called “showman- | 


warned you the answer 
ship” which was demonstrated 
at the current Windy City attrac- 
tion has got to be perpetuated if 
the auto show is going to live. 
Where can New York find a suit- 


Which proves the old point that if you have something to | apie building? I don’t know, but 
I hope Al Reeves does!—G.M.S. 


sell you must make it easy to buy. Shows do pay. 


radio | 


Al 
Faeh has put on a show at the! 
International Amphitheatre in Chi- | 
cago this past week which will | 
incidentally | 


cars, most of | 
(as | 


use 





side-armed bleacher seats | 


they | 
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There was Action at Chicago 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 


are invited to use 


this space for voicing their opinions or ideas. 


Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Used Cars 

In line with the constant search 
by the Automotive Retailing Trade 
for a betterment of the Used Car 
Problem, a new and different pro- 
posal is hereby submitted. 

The collapse of the NRA and the 
necessary abandonment of the Mo- 
tor Vehicle Retailing Code left in its 
wake the most vicious orgy of wild 
trading ever experienced in the in- 
dustry. This was brought about by 
factors which had not previously 
been existent, not the least being 
the high prices of used cars caused 
by the method of determining values 
for the guide. 

Most dealers were aware that 
used car prices rose throughout the 
of the guide. The “average” 
method of arriving at a maximum 
allowance caused this _ situation. 
Dealers consistently allowed “top” 
prices for used cars, and then their 
attempts to realize top prices on 


resale operated to force averages 
up and up. 

One of the most potent factors 
existing after the code, and not 
present before, was the education 
of smaller dealers, that is dealers 


low 
to 


in small towns and dealers in 
volume cars in large towns, as 
used car values. 

Now small dealers, with their low 
overhead can give away a part of 
their gross, all protests to the con- 
and - still 


trary notwithstanding, 

make a profit. And since very few 
of them, even though they may have 
subscribed to the guide after the 
code, ever refer to it, they have 
maintained trade-in allowances at 
abnormally high figures. 

Closed territories would be an an- 
swer to that problem, but no mat- 
ter how much they wish that the 
dealers could solve the problem of 
used cars, the manufacturers do not 
cem inclined to take that step. 
And from their viewpoint perhaps 

| they are right, since closed terri- 
tories might lull to sleep in the 
dealers’ breasts the desire for vol- 
ume, which factories must and will 
have. If volume suffered the result 
would be the transfer from manu- 
facturers to dealers the _ profits 
which both desire to transfer from 


buyers to dealers. 

It is not wrong for them to de- 
sire that transfer. Too long has 
the motor buying public fattened 





at the trough of dealer capital. 
The automobiles which are offered to 
them represent full value at the of- 
fered prices, and neither manufac- 
turers or dealers realize enormous 
profits even when the full prices 
are obtained. 

For that reason it is here sug- 
gested that a revolutionary step be 
taken with regard to used car mer- 
chandising. That step is education, 
through the good old light of pub- 
licity and advertising to, not the 
large dealers who know used car 
values, but the public itself, and 
the small dealers, who are at pres- 
ent the most disturbing influence in 
the trade. 

A farmer wouldn't 
less than the market. A_ stock 
broker wouldn’t sell stocks at less 
than the market. A grain buyer 
wouldn’t buy grain, nor an investor 
stocks at more than the market. 
How do they know what the market 
is? It’s published daily in the news- 
papers. And neither grain nor 
stocks are dealt in in much greater 
volume than used automobiles. 

If the average selling prices of 


sell grain at 


(Continued on Page 9, Col. 4) 





AS OTHERS 
SEE IT 





a onZaena 
He Surely Does 
George L. Berry, Co-ordinator for 
Industrial Co-operation, sent out in- 
vitations for a business-labor round- 


table conference in Washington on 
Dec. 9. 

Smelling a rat of further Govern- 
ment regulation, a large number of 
industrial leaders sent their regrets. 

The Co-ordinator retorted that 
the purpose of the proposed confer- 
ence had been “intentionally dis- 
torted” by men who approached the 
matter “in a childishly small way.” 

When in doubt about such things, 
ask Gen. Hugh S. Johnson. 

Wednesday, at Kalamazoo, the 
General predicted that the confer- 
ence would be a “flop” because it 
had been called to “get industry to 
jump through a hoop and, of course, 
it won't.” 

The General certainly knows. — 
Detroit Free Press. 
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Whom does your advertising interest 


—besides yourself? 


This true story illustrates the costly 


folly of advertising first, and finding out afterwards 


OME years ago at a leading 
S New York theatre there was 
produced a play, the theme of 
which concerned a man’s soul, 
progressing through many rein- 
carnations. It was backed by a 
man of wealth, who determined 
that the play would run until the 
public got its message. 


A $1,500,000 Experiment 


But the people did not care about 
reincarnation. They stayed away 
from the play in droves. Once in a 
while,ona big night, there would be 
tenin the house. Sothe backer finally 
allowed the people to come free. 

After a two-year run, the show 
closed. The verdict of the cash 
register said, “ Reincarnation— 
No Sale.” 

The backer had spent $1,500,000 
on a product that was of interest 
to nobody but himself. . . a prod- 
uct that never did lend itself to 
advertising in the first place. 


What Interests the Advertiser 
Most Often Interests the 
Consumer Least 


Lord & Thomas never allow an ad- 
vertiser to fall into the costly error 
of assuming that what interests him 
most willinterest the consumer most. 


Lord & Thomas advertising never 
starts until we have found out, first, 
exactly what does interest the con- 
sumer most. With this knowledge, 
we lift out the one great Reason- 
Why, and show the consumer in an 
irresistible way why it is in his in- 
terest to buy our product. 

The sales reports of our clients 
are our box-office records—the only 
standard by which to judge sales- 
manship-in-print. 


Winning Reasons-Why Are 
Rooted in the Self-Interest 
of the Consumer 


Every winning Reason-Why, how- 
ever presented, must be solidly 
grounded in the one emotion which 
rings the cash registers for a prod- 
uct—the Self-Interest of the con- 
sumer. And the discovery of these 
Reasons-Why is almost always the 
result of keeping the Consumer 
Viewpoint. 

Every advertiser has that ob- 
jective. But few achieve it, because 
they become engrossed with the 
inside importance of their own story 
or product. 

When applied to even a long- 
established product, however, the 
Consumer Viewpoint produces in- 
valuable results. For example: one 


of our clients manufactures a small 
packaged product, sold practically 
everywhere at a low unit cost. He 
sought a selling idea that would be 
at once new to the public, compel- 
ling and exclusive. 


Matching the Outside Viewpoint 
with Inside Knowledge Reveals 
the Answer 


Working closely with him, and 
matching our outside viewpoint 
with his inside knowledge, the win- 
ning Reason-Why was found. In the 
form of a single manufacturing proc- 
ess—an idea that had always been 
there, awaiting the trained percep- 
tions of men who knew what people 
wanted. Dramatized by true sales- 
manship-in-print, it multiplied sales 
many-fold. 

To take accurate soundings of 
the public’s interests in these com- 
plex times is a special science. To 
convert the public to a product 
through a winning Reason-Why is 
another—one to test the genius of 
a commercial Moody or a Sankey. 

Yet Lord & Thomas have been 
singularly successful in both these 
fields for over 63 years. In the past 
five years of depression alone, we 
have invested in advertising for 


clients the sum of $180,000,000. 


LORD & THOMAS «© advertising 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 


Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 
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Tests Record Reaction Time in Applying Brakes 
Standard Oil and Aetna 


Join in Demonstration 


Detroit, Nov. 22.—In co-opera- 
tion with the Detroit Police De- 
partment this week’s demonstra- 
tion in the Standard Oil Co’s. dis- 
play room in the General Motors 


feet before it can be brought to 
a stop. This makes a total of 44 
feet at 20 miles per hour. It is 
pointed out that few drivers real- 
ize the time required to bring the 


Bldg. is given over to the Aetna 
Casualty and Surety Co’s. auto- 
mobile driving tests. 

Using a machine equipped with 
an accelerator pedal and a brake 
the driver is seated in a chair 
with his foot on the accelerator. 
The pressure of his foot actuates 
a chain to which is attached a 
miniature automobile, giving the 
operator a simulation of actual 
driving. To his left is a small 
street crossing stop signal. At the 
flash of the red the operator ap- 
plies the brakes. The time elapsed 
from taking the foot off the driv- 
ing pedal and applying the brakes 
is recorded as reaction time. 


44 Feet to Stop 


In many of the tests being con- 
ducted by Lieut. J. W. Brown and 


car to a stop. 


Show Actual Case 
In addition to a copy of the rec- 


ing the test, the driver is shown 
existing in a neighborhood where 


per hour. This chart represents 
a typical intersection. The driver 
is shown that in approaching the 


coming in a side street and under 
the assumption that both are ob- 
serving the speed limit each spots 
the other at an angle of 45 de- 
grees. In this case the driver of 
the south-bound car has a re- 
action time better than the av- 
erage, or five-eighths of a second. 
He at that time is exactly 72 feet 


THIS IS THE DISTANCE YOUR CAR WILL GO BEFORE 
IT CAN BE STOPPED IF YOUR REACTION 
TIME IS AVERAGE (% SECOND) 


20 
m.p.h. 
(feet) 


22 
22 
44 


30 
m.p.h, 
(feet) 


33 
49% 
82% 


60 70 


80 
m.p.h. 
(feet) (feet) 


77 88 
269% 352 
346% 440 


Speed of Car 
(feet) 

66 

137% 198 
192% 264 


Reaction Distance. . 
Braking Distance... 
Stopping Distance.. 


Arthur Lambert, patrolman, of 
the Detroit Public Safety Bureau, 
the average driver’s reaction 
speed is three-quarters of a sec- 
ond. Each driver under the test 
is furnished a copy of the rec- 
ord and it is pointed out to him 
that if the car is traveling at the 
legal rate of 20 miles per hour 
the car will have traveled 22 feet 
before the brake pedal is put in 
operation, and, in addition, the 
car will travel an additional 22 


from the actual middle of the 
street intersection. His car is 
traveling at the rate of 29 feet 
per second and in the time re- 
corded for the reaction he will 
have traveled 47 of the 72 feet. 
It now takes him 22 feet more to 
bring the car to a dead stop so 
that when the car is at a dead 
standstill he has now used up 69 
of the actual 72 feet, or has three 
feet of safety for himself and the 
other car. 
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The Automobile Drivers’ Reaction Test 
ted 
in the aT of highway safety by 
THE ATA CASUALTY & SURETY COMPANY 
\ HARTFORD, CONNECTICUT 
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REACTION TIME is indicated by the driver’s brake pedal opera- 
tion as shown on chart No. 1. Chart No. 2 shows the additional 
distance the car will travel before it can be brought to a stop. Aetna 
Casualty and Surety Co. is sponsoring the tests in conjunction with 
Standard Oil in Detroit. 










WHICH CA 


WILL LEAD DURING 1936? 


@ The results of 1935 offer this answer... 
the largest number of UNIFORMLY DESIGNED QUICK SERVICE 
















the car that is sold through 





STATIONS. The reason is this... UNIFORMITY insures quick 


identification. Motorists quickly recognize the station and the car. 





Sales automatically increase. Equally important ...it costs less to 


build ten or more stations at a time. Ask Austin. 


THERE’S PLUS VALUE 


UNIFORMITY 
THE AUSTIN COMPANY 


Engineers and Builders—16112 Euclid Ave., Cleveland, O. 
Officesin Principal Cities — Detroit, Michigan, 2842 West Grand Boulevard, 



























ord furnished each one undergo- 
on a chart the actual conditions 


the speed limit is only 20 miles 


intersection he observes a car 





On Auto Show 
By Poag, Dodge 


Chicago, Nov. 22.—Tribute of a 
high order was paid to the Chi- 
cago motor car show by Emer- 
son J. Poag, di- 
rector of Dodge 
merchandising 
and advertising. 
“I take my hat 
off to Chicago 
and its show,” 
Poag said here 
today. 


“To me, this 
year’s automo- 
bile show is 





much more 
than the an- 
nual public dis- 
play of new passenger car and 
truck models,” he continued. “Not 
only is the show the greatest ever 
put on by any organization, but 
it is a monument to the spirit 
of a dynamic city.” 


Attack Rails For 
Competing With 
Truck Business 


E. J. Poag 





Chicago, Nov. 22.—A resolution 
adopted yesterday by delegates at 
the annual convention of the Na- 
tional Industrial Traffic League 
at the Palmer House censured 
the action of the railroads in 
entering into competition with 
recognized motor truck freight 
business, and urged that the de- 
cision as to what action should 
be taken to prevent the situation 
be left to the Interstate Com- 
merce Commission. 


The convention, which opened 
Thursday, wound up yesterday 
with the election of officers for 
the new year. 


W. R. Scott, transportation 
commissioner of the Kansas City, 
Mo., Board of Trade, was elected 
president, and W. A. Moore, gen- 
eral traffic manager, New Jersey 
Zine Co., of New York City, was 
named vice-president. R. W 
Campbell, traffic manager of the 
Butler Paper Co., of Chicago, wa3 
re-elected treasurer of the organ- 
ization. 





HERE IS the Bendix Civic Safety Clinic installed in Fire Station No. 1, Billings, Mont., following 
the passing of a city ordinance requiring thrice-yearly inspection of all motor cars. More than 50 
per cent of the cars that took the test on the opening day were rejected. 





Praise Bestowed |Com 



























pulsory Inspection 


Is Adopted in Billings 


Billings, Mont., Nov. 22. — This , hav 
city recently became one of the 
nation’s most interesting automo- 
bile safety laboratories and de- 
veloped facts and figures that may 
serve as both a lesson and a meas- 
uring yardstick for many other 
American communities. 


Billings adopted, some 60 days 
ago, an ordinance demanding the 
thrice-yearly inspection of the 
safety factors of local motor cars. 
The measure had the enthusiastic 
support of C. J. Williams, mayor, 
and Val Leckner, chief of police. 
V. H. Steele, chief of the fire de- 





have had adjustments made and 
the cars pass the tests satisfac- 
torily. 

The city officials of Billings 
chose equipment prescribed by 
The Bendix Civic Safety Clinic. 
This equipment handles all of the 
various inspections required upon 
motor cars and trucks, up to 
18,000 pounds per axle. 

The entire inspection routine is 
handled by the members of the 
fire department, 16 in number, 
who operate the testing bureau 
on their regular shifts. All of 
these men have been trained by 









































partment, was placed in charge! Rendix. 
of the inspection. The o 
: pening of the station was 
The ordinance asks that all advertised in newspapers and 


motor car owners of Billings ap- 
pear at the safety inspection clinic 
three times a year. The cost of 
the first inspection is 35 cents, the 
second 35 cents, the third 30 
cents. 

The inspection and testing rou- 
tine includes brakes, steering, 
lights and affiliated parts of these 
three items; also includes horn, 
mirror, windshield wiper, stop 
light and tires. An equalization 
of 25 per cent on both front and 
rear wheels is required. The cars 
that are rejected are not required | 


to pay the fee until the owners | 


(Curtis LIFTS 
Handle ALL cars 


with « ease and safety 


upon local radio stations. 

On the first day 166 cars were 
inspected up to 4 o’clock in the 
afternoon. The result was: 
Eighty-two passed and were given 
certificates; 84 rejected. Fifty- 
two cars had defective brakes, 37 
had defective wheel alignment 
and 18 had defective headlights. 

An unusual development was 
the appearance of the Buick and 
Pontiac dealer with his entire 
stock of used cars, all of which 
were submitted to the inspection 
and received stickers. 






















































Curtis Lift at City Sales Co. 
Ford Agent, Hicksville,Ohio — 

















Automatic Drop-Away Wheel Guides 
Self-Leveling Platform 
4-Ton Capacity —Absolute Safety 


CURTIS PNEUMATIC MACHINERY CO 
1993 Kienlen Avenue, St. Louis, Mo. 
New York — Chicago — San Francisco 


Rather an amazing result to fall within the life of 
one man who began with a single publication about a 
third of a century ago. But its importance lies not 
merely in this outstanding achievement of Macfad- 
den, but in the far more broadly significant thing that 
is happening in America and which has not yet been 
put into words. 

And it is this significant thing that is happening 
in—not to—America (nothing is happening to 
America) that brings us back once more to these 
editorial pages which had consideration amongst 
thinking minds a few years ago. 

This significant thing is the psychological change 
that has taken, and is taking, place amongst a great, 
broad mass of American people—a change which 
gives assurance that some of the ideas and ideals of 
the past can find fulfillment. That change being the 
settling down of a great mass of people from a 
useless and untidy waste of wild expenditures to a 
stabilized demand for useful and usable goods. And 
this will be the subject of these pages to follow. 
In other words, the emergence of an entirely new 
market as America itself emerges. 

kk ok 


It is interesting to note, at the start-off, that 
the beginning of this significant change, which is now 
in full flow, must be credited entirely to the great 
manufacturing interests themselves of these United 
States. 

The concept of this new era in American affairs 
began with important big employers themselves who 
clearly saw where their mass production schedules 
were leading them, who clearly understood that new 
mass markets had to be found to absorb that mass 
production, and who consciously changed the whole 
course of world history in their effort to achieve this 
result. 

Russia talks about her economic revolution. That 
economic revolution started right here in these 
United States when America first discarded the age- 
old idea of labor as a commodity and, by voluntarily 
raising wages and shortening hours, created the 
brand new idea and ideal of labor as a market; thus, 
changing the very basic tenet of the whole capitalistic 
system, and doing it far more intelligently than 
Russia ever dreamed of. 





*Voluntary circulation is the number of copies of a magazine that 
people will buy, issue by issue, if left to their own devices. 
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Mactadden Emerges from America’s Six 
Year Debacle with the Largest Voluntary 
Magazine Circulation in the World 









But that is now an old story which need not be 
repeated here. It may be interesting to remember, 
however, that the story of that tremendously impor- 
tant change in the economic set-up of the world was 
first put into words in a similar series of these pages 
sponsored by Macfadden Publications nearly ten 
years ago. 

That new concept of a participating world—a 
world that was at once maker and user—had its first 
set-back in 1921. And nobody knew just why. No 
sales manager who had a big production schedule 
on his hands will ever forget those early post-war 
days. He didn’t know where his markets were nor 
how long they were going to last. Every market he 
dealt with was as unstable as a whirling feather in a 
gust of wind. The only mass market that could be 
counted upon was the steady demand for pink silk 
shirts and green silk socks, accompanied by a riot of 
powder and perfume. And the result was the crack- 
up of 1921. 

The second set-back of this new concept of a par- 
ticipating world came, of course, with the great 
debacle of 1929. And that will be taken up more 
fully in later pages. Suffice it to say, for the present, 
“debacle”, not “panic”, is the word to use in relation 
to 1929. Debacle—a sudden disruption—as when a 
mighty river breaks its dam and rolls down over the 
peaceful people below, with “panic” merely the 
helter-skelter activity that follows it. Debacle, the 
gathering of forces too great at the top, with outlets 
too narrow at the bottom. 

It was evident even then to thinking minds that 
something was definitely lacking in the plan. But the 
world moves fast. Even since that time changes of 
such significance have taken place that a whole new 
world is opening up to us. 

These changes and their significance will be dis- 
cussed in the pages to follow. It is hoped they will 
again put into words what America has been 
putting into deeds. 

The fact that Macfadden has emerged from this 
six year period with the largest voluntary magazine 
circulation in the world is an important fact in verify- 
ing these changes and a most important factor in 
pointing up their significance. 

But the most important things are the changes 
themselves which give assurance of wider and more 
substantial markets, as America itself emerges. 



































INTERNATIONAL HARVESTER HEADLINERS TURNED OUT IN FORCE for the dealer luncheon held at the Congress Hotel Wednesday. 
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Left to right: A. W. 


Scarratt, chief of automotive engineering; J. L. McCaffrey, domestic sales manager; F. W. Heiskell, advertising manager; Fowler McCormick, second vice-president; S. B. 
White, secretary; C. R. Morrison, vice-president in charge of domestic and Canadian sales; W. E. Worth, works manager; C, E. Stevens, assistant manager, truck sales. 


400 New Dealers Wdeomed 


By International Harvester 


Chicago, Nov. 22.—Promising a 
further increase in the already 
growing number of: International 
Truck dealers, C. R. Morrison, 
vice-president of International 
Harvester Co., in charge of do- 
mestic and Canadian sales, wel- 
comed 400 dealers to a luncheon 
meeting in the gold: room of the 
Congress Hotel Wednesday. 

The large delegation present 
was gathered from all parts of 
the United States to celebrate 
the record-breaking sales achieve- 
ments of International Trucks 
during the past year and to learn 
the company’s plans for setting 
further records during the 1936 
season. 

Add 1,500 Dealers _ 

Morrison reported an increase 
of 1,500 dealers acquired in the 
past 15 months, and predicted an 
equal number of new represen- 
tatives would be added to ‘the 
roster in the next year. 

“Nhe company’s policy: of in- 


creasing its advertising appro- 
priation to assist the dealers, 
both old and new, in command- 
ing a still more important posi- 
tion in the motor truck industry 
was explained by F. W. Heiskell, 
advertising manager. 


Sees 100% Increase 


Fowler McCormick, vice-presi- 
dent, stated that the future of 
the company’s success could be 
predicted by basing conclusions 
on the past and present record 
of the organization. Improved 
engineering achievements, _in- 
creased manufacturing quality 
and capacity, and continued main- 
tenance of service facilities are 
the principal factors leading to 
future advancement, he said. 


A prediction that sales would 
be increased 100 per cent during 
the coming year was made by J. 
L. McCaffrey, domestic sales 
manager, who based his estimate 
on the ability of the International 


THE RE are three reasons why the “plug that 


made good in a year” is making increased sales 


for Edison distributors and dealers. Tirst—the 


name! Second — the Edispark! Third — the 


Albanite Core! Any one of the three is in itself 


a definite selling advantage — all three offer 


an unrivalled profit-producing combination. 


EDISON-sPLITDORF CORPORATION, WEST ORANGE, N. J. 


my 


=< 


Py 


INDUSTRIES 


| 


|} outh and Chrysler retail 
| eries by Chrysler dealers showed 


| found a brisk 
| stocks of the 1936 models. 
| week, 
| Chryslers were reported, a grand 


| week ending Nov. 16 show an ad- 


| sponding week of 1932. 


| Truck dealers to contact the 
| large farm field. 
16,000,000 Prospects 

McCaffrey stated that there 
are at present 6,000,000 tentative 
prospects in this field alone, that | 
the farmers of the nation are 
now using 900,000 trucks or 27 
per cent of all commercial ve- 
| hicles in the United States, and | 
that the name of International 
Harvester is a byword in agri- 
cultural sections throughout the 
world. 

W. E. Worth, works manager 
of the company and vice-presi- 
dent of the National Safety Coun- 
cil, explained to the gathering 
the necessity for continued co- 
operation between manufacturer, | 
dealer, and motoring public in| 
furthering the cause of safe driv- | 
ing. 

The meeting was under the| 
supervision of C. E. Stevens, as- | 
sistant manager, motor. truck 
sales, who acted as toastmaster. 





‘Plymouth and 
Chrysler Sales 


Show Increase 


Detroit, Nov. 22.—Both Plym- | 


deliv- 





an increase over the preceding 
week in the week ending Nov. 16. | 
The jump in Plymouth deliveries | 
was almost 1,000 cars, as dealers | 
demand for their 
In this 
209 


3305 Plymouths and 


total of 3,514 units. 


The Plymouth figures for the 


vance of 146.5 per cent over the 
corresponding week of 1934, of 
111.7 per cent over the corre- 
sponding week of 1933 and of | 
431.4 per cent over the corre- 





| of 


Cords Attract 
Crowds at Many 


Auto Exhibits | 


9° .. 
ae. 


got 





Thousands 
their first 
new Cord front 
drive car here this week at the 
automobile show and the car is 
proving a center of attraction as 
it has at other shows where it has 
been exhibited. 


Roy H. Faulkner, president of 
Auburn, said today that orders for 
the new Cord had been received 
from New York, Los Angeles, San 
Francisco, Buffalo, Toronto and 
other cities. He said that, on the 
basis of the orders received to 
date, the company had doubled 
its projection of Cord cars for 
1936. 


Chicago, Nov. 
Chicagoans 
glimpse of the 





In New York, where the lowest 
price Cord delivers for approxi- 
mately $2,200, the company re- 
ceived exactly half the number 


of orders for this car that they | show in the International Amphitheatre must pass. 


received for the $995 Auburn in 
1931, the company’s banner year. 


Report Amphitheatre May 
House Next Jobber Show 


Chicago, Nov. 22. It was re- 


ported here today that the new} 


International Amphitheatre scene 
of the automobile show, 
house a great “after-market 
products exposition” next year. 
According to the report, the 
Motor and Equipment Wholesal- 
ers Assn. has taken an option on 
the building. At headquarters of 
the MEWA, B. W. Ruark, gen- 
eral manager, declined either to 
confirm or deny the story. 
Conjecture centers around 


FINGER TIP GEARSHIFT is 
the Chicago show. This view 


may | 


section of the jobbing trade is 
out of sympathy with what is de- 
scribed as the “wide open aspects 
of the operation of the ASI 
show.” 

If the latter is the case, it is 
stated, it means that the jobbers 
would prefer to run their own 
show alone rather than have the 
manufacturers in on the man- 
agement. These aspects concern 
policies regarding the admission 
of exhibitors and members of the 
distributing trade. 





Roth iisu-P abdiy boo 
creating considerable attention at 
shows the crowds watching the 


mechanical demonstrator at the Bendix exhibits at the International 


Amphitheatre. 


whether the MEWA will be the 
sponsoring body of the contem-| 


plated show or whether the as- 
sociation is acting for itself and 
other organizations in negotiating 
for the annual Automotive Serv- 
ice Industries exhibition. 

The subject of chief comment 
is that the MEWA is either pro- 
tecting the interests of the ASI 
show or else that a considerable 


Sacramento Show 
Sacramento, Calif., Nov. 22.—The 
seventh annual Sacramento automo- 
bile show is to be held Dec. 6 to 8 
inclusive, in the Sacramento Me- 
morial Auditorium, it was announced 
here today. 


‘Briggs Buys Control 
Of Johnson Motor Co. 
Milwaukee, Wis., Nov. 22. — 
Stephen Briggs of Milwaukee and 
Detroit has purchased control of 
the Johnson Motor Co., which 
operates a plant at Waukegan, III. 
Briggs, who is chairman of the 
boards of the Briggs & Stratton 
and the Outboard Motors Corp., 
has not disclosed his plans for 
the Johnson Co. It was explained 
that neither Briggs & Stratton 
nor Outboard Motors was con- 
nected with the transaction. 
Ralph S. Evinrude, president of 
Outboard Motors, also has 
acquired a small interest in the 
Johnson concern, 


KRaliiuan-rabsy Photo 


THE GOLDEN SEAT is what people are saying about the Bendix 
display just at the head of the stairs where all who visit the Chicago 


how and why they stopped and 
display. 


This view shows 
looked at the Bendix products on 





Suggest December Date for New York Show in 1936 
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Cadillac Branch Returns 
To Broadway Motor Row 


By ROBERT MOUNTSIER 

New York, Nov. 22.—What with election day cutting 
and so on, plus the objection of some manufacturers and 
dealers to the early November announcement dates, some 
talk is going around here in favor of setting the New York 
show for next year for the early part of December. There 
are those, however, who favor the earlier dates but would 
prefer to hold the show until after the elections are over. 


Election news this year naturally v was 3 given preference 
over the happenings at the auto- ©——— 


mobile show by the local press, 
although the holiday did make it 
possible for a number of people 
to visit the show conveniently 
who perhaps could not have done 
so otherwise. Generally, the idea 
of the fall show plan seems to 
have met with approval but it is 
highly possible that the show will 
be a little later next year. 


This has been Cadillac week, 
so to speak, in the Manhattan 
sector of the automobile world, 
all because the 
Cadillac Motor 
Car Co. re-es- 
tablished its 
New York 
branch head- 
quarters at 
Broadway and 
Fifty - seventh 
street. Don Ah- 
rens went back 
to Detroit to 
manage all 
Cadillac - La 
Salle sales and 
Edward P. Mauder replaced him 
in New York. 


Mauder started on his automo- 
tive career in this city in 1908, 
and in the twenty-seven years 
during which he has been actively 
at work he has been connected 
with only three automobile or- 
ganizations. E. R. Thomas Auto- 
mobile Co., next Chalmers Motor 
Co., an outgrowth of the old 
Thomas company and then Cadil- 
lac. 


On Wednesday a gathering of 
New York automobile and news- 
paper men took luncheon at the 
New York Athletic Club and 
combined congratulations to Ed 


E. P. Mauder 


Mauder on his new appointment | 
and to Cadillac on the company’s | 


return to Broadway. 


Harry Bragg, 
Automobile Merchants Assn. 
New York, spoke on behalf of 
the automobile men, and Duncan 
Curry, for 35 years one of the 
country’s best known automobile 
writers, represented the press. 
The author of these 
columns for 
News acted as toastmaster. 


Another event of this Cadillac 
week is the dinner to be given to- 
morrow night in honor of Cadil- 
lac’s new general sales manager, 
the aforesaid Don Ahrens, by his 
New York metropolitan associ- 
ates, with Cadillac’s general man- 





manager of the| 
of | 


New York | 
Automotive Daily | 


ager, Nicholas Dreystadt, attend- 
ing in person, 

This function will 
at the Waldorf - Astoria, 
Cadillac-LaSalle executives, deal- 
ers, salesmen and_ distributors 
from four states will be present. 


General Manager Dreystadt will | 


address the gathering, and a pres- 
entation will be made to General 
Sales Manager Ahrens by Clar- 
ence E. Fisher, Cadillac distrib- 
utor in Newark. Ed Mauder will 
be toastmaster. 


Cadillac’s new quarters are in 
the original New York home of 
Genera! Motors, first occupied by 
the parent corporation back in 
1919. Remodeled throughout at 
a cost upward of a quarter of a 
million dollars, the new automo- 
tive home provides an appropri- 
ate and artistic setting for the 
1936 LaSalles, Cadillac Fleet- 
woods and Cadillac series sixty. 
A special system of lighting 
makes the new building one of 
Broadway’s brightest spots. 

General Tire & Rubber came 
to town Thursday to tell its deal- 
ers from eastern Pennsylvania 
and the three News—York, Jer- 
sey and England—that they’re all 
going to town with General’s new 
type of automobile tire, known as 
the General Dual-10, with miulti- 
vane tread. 


One of a series of sectional 
dealers’ conferences, the meeting 
held here yesterday at the Com- 
modore coincided with the an- 
nouncement of the tire nationally. 
President W. O’Neil and Sales 
Manager L. A. McQueen; Frank 
Savage, New York branch mana- 
ger were here with talking pic- 
tures, photographs and exhibits. 

In contrast to the conventional 
tread designs on all previous 
makes of tires, the tread of this 
tire is made up of many thin rub- 
ber flutes or vanes, running long- 
itudinally around the tire. Because 
of their flexibility, it is claimed 
these vanes envelop, rather than 
resist, obstructions in the road 
surface. When brakes are ap- 
plied hard in an emergency ston, 
teccording to O'Neil these thin 
rubber vanes act as a squeegee 
to wipe the moisture off a wet 
surface so the adjacent vanes can 
cling to a substantially dry sur- 
face. This same _ squirming, 
squeegee action of the multi-vane 
tread forms a clinging non-skid 
tire surface on a dry pavement, 
it is said. 


WHETHER IT’S THE OLD Alice in Wonderland in us or what, 
nothing will draw a crowd quicker than a car with its wheels where 


its top ought to be. 
Chicago. 


Look at this gathering at the Olds exhibit in 


take place 
and} 





DE SOTO’S HOUSE OF WONDERS was a rea! magnet at the Chicago show during the past week. 
Here we see the crowds emerging after having witn ess such scientific necromancy as frying eggs on ice. 
Making moving objects appear to standstill and other thrillers. 





Holt Brings in 
121 Dealers to 
Chrysler Plant 


Detroit, Nov. 22.—C. L. Holt, 
president of the Holt Motor Co., 
Chrysler-Plymouth distributor in 
Minneapolis, Minn., brought 121 
of his dealers to Detroit Thurs- 
day morning in a special train of 
14 Pullman cars. The _ party 
spent two days visiting the 
Chrysler and Plymouth plants, 
the Chrysler engineering building 
and other points of interest. Fri- 
day afternoon started a drive- 
away of 107 Chrysler cars from 
the East Jefferson plant. 

Holt brought his dealers to 


Detroit by way of an anniversary | 





In This 


Corner 


(Continued from Page 4) 


used cars of all makes and classes 
were published, broadcast and openly 
at stated intervals, a market would 
be established soon which would 
become stable. The publishing of 
average prices would tend to force 
prices down instead of up, because 
the public would expect to buy the 
best cars at average prices, never 
for more, and to pay less for the 
poor ones. 


Furthermore, if these prices were 
published openly there would be re- 
moved from the public’s mind a 
suspicion which was there through- 
out code days and is still there. 


That is that the figures used in the! 
by dealers | 


“cooked up” 
that they did not rep- 


guide were 
themselves; 





IF ANYBODY THINKS the new Cord didn’t wow ’em at New 
York and Chicago, just let him take a peek at this Chicago crowd 
1round the new front drive model at the Amphitheatre. 


celebration, marking 10 years of 
service as a Chrysler distributor. 


The program included a dinner 
at the Book-Cadillac Thursday 
evening with the Chrysler Sales 
Division of the Chrysler Corp. as 
host and a luncheon at the Chrys- 
ler factory Friday noon just 
prior to the driveaway. 

“Business is excellent in the 
Minneapolis section,” said Holt, 
“and we look forward to a great 
year in 1936. I brought this 
party to Detroit largely because 
I wanted the men to see how 
Chryslers are made; to realize 
the precision and care put into 
the manufacture of a motor car.” 


Not Like Old ies 


Boston, Nov. 22.— Way back in 
1916, when C. P. Rockwell, Inc. were 
distributors of the Jeffrey cars and 
trucks, it was considered quite a 
record to sell 100 used cars annually. 
The Nash New England Co., succes 
sors to C. P. Rockwell, at the same 
address, have built this volume to 
over 1,300 used cars annually, and 
many of the pioneer employes are 
still on the pay roll. 


; of NADA 


true sales values and 
were therefore bound to be lower 
than actual values. Every dealer 
knew that suspicion was there, even 
when not voiced, and perhaps a 
great many dissenting dealers even 
believed it themselves. 

This proposal carries in its opera- 
tion no hint of coercion. It is an 
educational attack pure and simple. 
Its cost could be defrayed by the 
subscription price to the guide book, 
which would be no longer necessary, 
and the advertising charge which 
dealers at present pay to their fac- 
tories, and would certainly be 
hereby used to much greater ad- 
vantage for their own benefit. 

The program would best be ad- 
ministered through a_ co-operation 
and AMA. NADA is at 
present set up to ascertain the fig- 


resent any 


| ures and AMA is in a prime posi- 
| tion to 


collect the costs from the 
dealers. If any manufacturer were 
not a member of AMA, and refused 
to co-operate, his aloofness could 
still not affect the working of the 
plan. Rather his dealers would find 
themselves obliged through eco- 
nomic forces to stay in line on 
values. Furthermore, the publishing 
of names of co-operating units, 
along with the other educational 
material directed at the buying pub- 
lic might persuade co-operation. 

Clever publicity combined with 
this program would go a long way 
toward establishing in the mind of 
the motor buying public the fact 
that an automobile dealer is a legiti- 
mate business man entitled to a 
profit on his investment, instead of 
a glorified horse trader, as vicious 
in his intent as his supposed prede- 
cessor, and somebody to be done 
in before he does somebody else.— 
Raymond Julian, Used Car Manager, 
Barkman Chevrolet Sales Co., Dan- 
ville, Ill. 


HOWE WisxoNGTron 


48TH STREET AT LEXINGTON AVE.,NEW YORK 


Where to stop when you go to New York. 800 


rooms with bath, $3 and up. Dinner and Supper 


dancing with OZZIE NELSON and his orchestra. 


Charles E. Rochester, Mcr + National Hotel Management Co., Inc « Ralph Hitz, President 





Detroit, Nov. 22. — Automobile 
engines will continue to improve 
in efficiency year after year, but 
future gains will be utilized to 
increase economy, rather than to 
add to the horsepower and speed 
of cars, according to James M. 
Crawford, chief engineer of the 
Chevrolet Motor Co. 

“From the early days of the 
automobile,” 
recent address at Detroit, “the de- 
mand has been for more power 
per pound of car weight. As the 
industry progressed, we learned 
how to get more power out of an 
engine of given size, and how to 
reduce car weight, too, until to- 
day it is a simple matter to give 
a@ car all the acceleration and all 
the road speed that can be de- 
sired. 

Engineered Economy 

“From now on, engineering for 
economy will gain in importance. 
As the efficiency of engines in- 
creases, we can reduce their size 
without reducing power, thus bet- 
terior the ratio of power to 
given horsepower. 

“Of course, every automotive 
weight. As fuels improve, we will 
use less gasoline to develop any 
engineer constantly seeks to im- 
prove economy of operation. That 
is, he has for his constant goal 
the achievement of maximum ef- 
ficiency—and efficiency, after all, 
means economy. 

“Until very recently, automotive 
engineers sought increases of ef- 
ficiency chiefly as a means of get- 
ting more power and more speed. 
The greatest advances were made 
with the coming of better fuel— 
gasoline that burns readily and 
completely, and without knocking. 
It was these new fuels that 
brought about the modern high- 
compression engines. As fuels im- 
proved, engineers increased the 
compression automobile engines. 
As fuels improved, engineers in- 
creased the compression ratios of 
their engines. That gave more 
power—and faster cars. 


es E SKYSCRAPER 


said Crawford in a} 
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Chevrolet Engineer Sees Economy Next Big Move 


Power Will Be Retained 
At Lower Operating Cost 


“In our 1935 engines, our com- 
pression ratio was 5.6 to 1, and 
maximum horsepower was 80. In 
the 1936 models, the compression 
is higher—6 to 1—but the horse- 
power is no greater than before. 
We raised the compression for 
economy only. That is, instead 
of utilizing the gain to step up 
the power, we purposely held the 
power as it was before, and cut 
down the fuel required to pro- 
duce that power. 


Owners Dictate 


“For several years we have pur- 
posely limited the horsepower of 
our several models because we be- 
lieve that increased durability, 
longer life, and especially safety 
on the road, are more important 
than the ability to go a few miles 
an hour faster on those very in- 
frequent occasions when it is pos- 
sible to drive wide open for any 
considerable distance. In other 
words, the gain in top speed is not 
worth while. 


“The question with us was, 
which does the average motorist 
prefer to save—a few minutes in 
an all-day drive, or one-sixteenth 
of his gasoline costs? We de- 
cided that the great majority of 
motorists don’t want to travel 
over the highways at full speed, 
but do want to travel economi- 
cally.” 


Ford Motor Co. Starts 


Plant in New Zealand 


Windsor, Ont., Nov. 22.—Con- 
struction of a $750,000 assembly 
plant at Wellington, N. Z., will 
be started immediately by the 
Ford Motor Co. of Canada, it 
was announced today by Wallace 
R. Campbell, president of the 
company. 

He said the new plant, an- 
nouncement of which follows the 
new trade treaty between Canada 
and New Zealand, would be ready 
for operation by July 1, 1936. 


BY THE 


PARK PLACE AT THE BEACH 


ATLANTIC CITY 


Glass eed solorlumon the © 
roof...Complete health bath 


facilities. 


‘400 large outside rooms... 
beautifully furnished...each 
with a private bath and shower - 
-..fresh and salt water. - 


" SINGLE from 44- DOUBLE from $6 
Evropean Plan...also American 


Plan. 


JOSEPH P. BINNS, Manager — 





reciente 





RUSSIAN ENGINEERS visiting the Edward G. Budd Mfg. Co., of Philadelphia, inspect wood 
model of new large sedan to be produced in Zis Plant in Moscow. Dies are being made by Budd. 
Left to right are Thomas Duff, of the Budd Co.; V. N. Koukhtarov, head of die design, Zis Plant; E. 
Feldman, press shop superintendent; V. N. Lialin, chief engineer; Walter = engineer of the Budd 


Co., and I. I. Wittenberg, production manager. 


Trading Corp., and A. Gorinstein, 


In car: 
member of the Zis commission. 


International Announces 


Two-Speed Axle Models 


feet torque at 800 to 1500 r.p.m. 


Chicago, Nov. 22.—International 


Harvester Co. has announced the 
addition of three new models to 
its line of motor trucks, each of 
which features two-speed axle 
construction, providing eight for- 
ward and two reverse speeds. 
With this construction advantages 
offered by both the high-speed 
and low-speed axle ratios are 
combined in one unit. The new 
models are the CS-30, CS-35 and 
CS-35-T. 
Both Speed and Power 

With the International two- 

speed rear axle models, both 


CUTAWAY VIEW of the In- 
ternational two-speed rear axle. 
This shows the four planetary 
gears in the unlocked or low- 
speed position. The truck can 
now operate through any trans- 
mission gear as a powerful low- 
speed unit. 


speed and power are combined 
and available in one unit. A move- 
ment of the shifting lever changes 
to either low-speed or high-speed 
operation without stopping the 
truck. This two-speed rear axle 
is available in both the 5.14 to 
1-7.15 to 1 and the 6.16 to 1-8.57 to 
1 axle ratios. 

The model CS-30 is available in 
two wheelbases 133 and 157 
inches, while the model CS-35 is 
offered in 136, 160 and 175-inch 
wheelbases. The six-wheeler mod- 
el CS-35-T is built in two wheel- 
bases—168 and 180 inches. 

All of these models are powered 
by six-cylinder engines of Inter- 
national Harvester design and 
manufacture. The model CS-30 
engine is of the L-head type with 
dome-type combustion chambers. 
At 3400 r.p.m. this engine devel- 


ops 78.5 brake horsepower with | 


a maximum torque of 151 pound- 
feet at 800 to 1400 r.p.m. 


The model CS-35 power plant is | 


of the valve-in-head type with re- 
placeable cylinders. Bore and 
stroke are 3-7/16 and 4 inches, re- 
spectively. This heavy-duty truck 
power plant develops 160 pound- 


and a maximum brake horsepower 
of 78 at 3400 r.p.m. The same en- 
gine is employed in the six-wheel 
model CS-35-T. 

Transmissions in the CS-35 and 
CS-35-T have four forward speeds 
and one reverse and are equipped 
with five anti-friction bearings. 
Clutches are of the single-plate 
type with built-in vibration 
dampers. 

Dual Performance 

The International dual-perform- 
ance axle consists of a straddle- 
mounted spiral-bevel drive-pinion, 
a differential carrier assembly 
mounted on roller bearings, full- 
floating axle drive shafts, and the 
shifting mechanism, fully enclosed 
in a rigid one-piece cast banjo- 
type housing. The differential car- 
rier assembly incorporates a spir- 
al-bevel ring gear, a simple sup- 
plementary planetary reduction 
gear set (the low speed feature), 
and the usual four-pinion differ- 
ential unit. 

The planetary set introduces a 
slow-moving reduction between 
the large bevel gear and the dif- 
ferential unit. The planetary set 
is locked and does not function 
in any way when the truck is op- 
erating in its high-speed range, 
the unit simply revolving with the 
differential ring gear, with the 
engine drive directly through the 
drive shaft pinion and the ring 
gear to the axle shafts. 

But Four Parts 

When the planetary set is free 
to revolve, it entails but four addi- 
tional moving parts, namely, four 
small spur pinion gears. These 
four spur gears are in constant 
mesh with an internal gear forged 
integrally with the ring gear. They 
are also in constant mesh with a 





the car. 


N. I. Narishkin and I 


NOW THE MULTIVANE TIRE: 
inspects the new General Tire product which is called the “multivane” 
and which according to William O’Neil, right, president of the Gen- 
|eral Tire and Rubber Co., greatly reduces the stopping distance of 


. S. Sipin, of Amtorg 





centrally positioned spur gear in- 
tegral with the shifting sleeve 
which surrounds the left axle 
shaft. In this position, the en- 
gine drive is through the drive 
shaft pinion to the ring gear, 
through the internal gear to the 
four small pinion gears, and 
thence through the pinion carrier 
plate secured to the differential 
case to the axle shafts. 

The planetary reduction gearing 
is placed in the rear axle in a po- 
sition to secure the greatest pos- 
sible increase of power between 
the bevel gear and the rear 
wheels. Situated thus, the plane- 
tar gearing brings about a reduc- 
tion in wheel speed without a re- 


WHEN THE DRIVER places 
the shifting lever in the back 
position, the four planetary gears 
are in the unlocked position, 
which allows them to rotate 
around the locking gear, thereby 
making a silent reduction of axle 
speed. 


duction in engine speed. This re- 
duction takes place after the 
power has been transmitted from 
the engine through the bevel gear. 
This avoids loss of power through 
friction and avoids strain on driv- 
ing parts. 


Col. Roscoe Turner, famed flier, 


| 
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ATA Rates Committee Will Draft “Yardstick” 


Classification to Provide 


Uniformity in Charges 


Washington, Nov. 22.—Decision 
to draft a national motor freight 
classification of commodities to 
be used in connection with tariffs 
filed initially under the Federal 
Motor Carrier Act was reached 
today by American Trucking 
Assns., as represented by its Na- 
tional Rates and Tariffs Com- 
mittee. 

After months of exhaustive 
study, it was set forth in an of- 
ficial statement today, the com- 
mittee concluded that the truck- 
ing industry needed a classifica- 
tion of its own for immediate 
use, rather than one built and 
molded for use by another trans- 
portation agency. 

The purpose of the classifica- 
tion, it is pointed out, is to bring 
about uniformity in the yard- 
stick by which rates will be ap- 
plied, so as to avoid discrimina- 
tion against shippers and con- 
fusion among carriers. 

Because of the necessity of fil- 
ing their initial rates with the 
Interstate Commerce Commission 
by Jan. 15, and because no exist- 
ing truck classification can be 
made applicable to all truck car- 
riers on a national scale, truck 


operators are faced with the ne- 


cessity of pooling the experience | 
of the industry into one uniform, | 


national classification within a 
relatively brief period. 


Committee members stressed 


the fact that in drafting the new | 


classification, particular care will 


be taken to preserve for the ship- | 


ping public all the natural ad- 
vantages of truck transportation 
which they have at present. 


that the Motor Carrier Act pro- 
vides that the 
tages” of truck 

must be preserved. 


2,000 Truckers 
From 11 States 
To Meet Dec. 5 


Oakland, Calif., Nov. 22.—More 
than 2,000 truck owners from 11 
western states are to assemble in 
this city Dec. 5 to 7 for the larg- 
est and most important conven- 
tion of motor truck owners and 
operators ever held in the West, 
it was announced here today by 


transportation 


ROBERT F. BLACK, president White Co. and George D. McGwinn, 
president of the Cleveland Railway Co., standing before one of the 
new White buses put in service in Cleveland Nov. 1 


Wis. Makes New Ruling 


On Part-Year Tag Fee 
Madison, Wis., Nov. 22.—Pur- 
chasers of automobiles who desire 
to take advantage of the part- 
year license fees must pay the 
proportionate levy from the date 
of the bill of sale instead of from 
the time that they apply for a 
license, according to an opinion 
given to the secretary of state by 
the attorney general's office. 
Under the law as it stood prior 
to the amendment which the 1935 
legislature enacted, the fees were 
pro-rated from the time that the 
application was received by the 
state. 


THIS SHOW WAS STAGED by A. J. 
a complete line of Master de luxe and Standard models and also all truck models. 
Daily newspaper advertising and local radio spot broadcasts brought capacity crowds. 


eight days. 


Ben F. Morris, of this city, pres- 
ident of the Truck Owners’ Assn. 
of California. 

Morris has just returned from 
Chicago, where he attended the 
national convention of the Amer- 
ican Trucking Assn., and he has 
plunged into the work of prepar- 
ing for the big gathering sched- 
uled for Oakland. 

Dec. 1 will see 16,000 truck own- 
ers and operators of California 
and 10,000 more in 10 other west- 
ern states pass the control of 
their operations over to the In- 
terstate Commerce Commission 
and the state railroad and utility 
commissions of their various 


In| 
this connection, they pointed out | 


“inherent advan-| 





@- 


WOMEN ARE GIVING the new 1936 cars a thorough once-over this year and are weighing all 
the factors of beauty, performance and safety. This scene, snapped at Plymouth’s exhibits in the Inter- 
national Amphitheatre shows how the ladies are taking to Plymouth. 


Nash Predicts 
75% Sales Gain 
To 600 Dealers 


Chicago, Nov. 22.—-A prediction 
that Nash-Lafayette sales for 
1936 will exceed the previous 
year’s record by at least 75 per 
cent was made here by C. W. 
Nash, chairman of the board of 
Nash Motors Co., in an address 
before 600 middle west Nash-La- 
fayette dealers and distributors. 
He spoke at the annual Chicago 
show week luncheon in the Gold 
Room of the Congress Hotel. 

Nash stated that this antici- 
pated increase is predicated upon 
improvement of the company’s 
product, increased advertising, 
and more intensive sales promo- 
tion. 

A feature of the meeting was 
the presence at the speakers’ 
table of members of the board of 
Nash, in addition to the com- 
pany’s officers and other factory 
executives. 

Principal speakers in addition 
to Nash were E. H. McCarty, 
president, and C. H. Bliss, vice- 
president, who officiated as toast- 
master. 

McCarty spoke on the subject 
of the business outlook, and stated 
that with its excellent financial 
status the Nash organization is 
in fine shape to profit from the 
rising trend in automobile sales. 

Prior to the luncheon session, 
the dealers were grouped in the 
Florentine Room of the Congress 
to hear Courtney Johnson, gen- 
eral sales manager, and Storrs J. 
Case, sales promotion manager. 








Morrison, Chevrolet dealer, Sacramento, Calif., who exhibited 


The show lasted 





Many 


Notables Address 


Finance Men in Chicago 


Chicago, 
annual business convention of the 
American Finance Conference 
came to a close today at the 
Hotel Sherman after two days 
of discussion by representatives 
of various branches in the finance 
field. The meeting was attended 
by representatives of independent 
automobile finance companies of 
the United States. 

Prominent speakers on the pro- 
gram included Irving Fisher, 
professor of political economy, 
Yale University; F. W. A. Vesper, 
president of the National Auto- 
mobile Dealers Assn.; Arthur W. 
Newton, vice-president, First Na- 
tional Bank of Chicago; Ralph E. 
Heilman, dean of the School of 
Commerce and Finance, North- 
western University, and Jacob 
Viner, professor of economics of 
the University of Chicago. 

Following the opening session 


ashursday morning, at which the 
delegates were officially wel- 
comed by Paul Jones, president 
of the finance organization, group 
luncheons were held to discuss 
various phases of the finance 
field. Further talks were made 
during the afternoon session, 
and at both the morning and 
afternoon meetings today, prior 
to official adjournment of the 
convention late this afternoon. 


To Mark S State ‘tate Cars 


Hartford, Conn., Nov. 22.—More 
sales of passenger cars to state em- 
ployes are likely as a result of a 
recent ruling by the state board of 
finance and control to the effect that 
all of the 1,000 motor vehicles owned 
by the State of Connecticut must be 
prominently marked. It is well 
known that employes of state de- 
partments have long used state cars 
for private purposes, and the board's 
action is designed to curb such use. 


Nov. 22.—The second 


if 


IS LIKE THAT AT 
HOTEL CLEVELAND 


VERYONE remembers you.. 


you 


gives 
that pleasant little glow of 


realizing we're glad to have you here, 
and want you to be comfortable. 


Beds are deep and very soft, rooms are 
bright and pleasantly furnished. 


The food at Hotel Cleveland is famous. 


Rare 


delicacies 


that remind you of 


France, or simple dishes prepared in the 
home-like way you enjoy them. 


In addition to being Cleveland's most 


modern and comfortable hotel, 


this is 


also the most centrally located in the 


city. 


via covered passage, 


and 


two 


Hotel Cleveland is only one step, 


from your train, 


steps from anywhere you'll 


want to go in the city. 


HOTEL / 
CLEVE 


Rooms from $2.50 


| for one, $4 for two 


zy 
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Evans Designed Reo Unit 
Runs on Highway or Rails 


Chicago, Nov. 22. 
demanding considerable attention 
on the commercial floor of the 
Chicago auto show is the Evans 
Auto-Railer passenger bus. This 
vehicle, presented by Evans Prod- 
ucts Co. of Detroit, is a dual-pur- 
pose bus designed to operate 
either on highway or rails. The 
show unit is built on an Evans- 
designed Reo chassis and pow- 
ered by a six-cylinder gold crown 
Reo engine. 

Evans Auto-Railers are com- 
plete bus and truck units, equip- 
ped with retractable, rubber-cush- 
ioned, steel pilot wheels. More 
than two-thirds of the _ total 
weight is carried directly on the 
pneumatic tires. The driving 
power is through the tires which 


Tire Shipments Drop 
But Hold Above 1934 


New York, Nov. 22.—Shipments 
of pneumatic casings in September, 
1935, are estimated to be 3,303,333 
units, a decrease of 30.3 per cent 
below August, this year, although 
3.8 per cent above shipments made 
in September a year ago, accord- 
ing to the Rubber Manufacturers 
Assn. 

Production of pneumatic cas- 
ings for September is estimated 
to be 3,786,873 casings, a decrease 
of 5.2 per cent below August this 
year but an increase of 29 per 
cent over September, 1934. 


The Waldorf 
Point of View 


The distinguished setting of 
The Waldortf...with all The 
Waldorf's superlative ser- 








vices and social gayety... 
and yet 


Single rooms: 
$5, $6, $7 
Double rooms: 
$8, $9, $10 


Interesting New York life 
centers at The Waldorf, lo- 
cated in the city’s most fa- 
vored residential section. 
yet just a few mim edad 
shops, clubs, theatres, and 


Grand Central. 


Send for Booklet No. 26 entitled 
“Tripping Around New TYork’’ 


THE 


WALDORF 
ASTORIA 


Park Avenue, 49th to 50th Sts. 
New York City 











An exhibit | furnish 


| 


or pavement. 


Railroads Interested 

Offering a possible solution to 
the problem of profitable short 
line operation, the auto-railer pas- 
senger and freight units are 
arousing interest on the part of 
railroads, 
officials. The auto-railer, because 
it is equipped with both pneu- 
matic tires and retractable flanged 


steel wheels, can leave the rails | 


and proceed over the highways 


and streets directly to the ship- | 


per’s place of business. In this 


way, the cost of transferring mer- | 
chandise is greatly reduced. Pas- | 


sengers can be taken on at any 
convenient location, including ho- 
tels and central city bus stations, 
and be carried to their destina- 
tion without the inconvenience 
and bother of changing from one 
vehicle to another during the 
journey. Consequently, the Evans 
Auto-Railer can be used for store- 


| door freight pick-up and delivery 


| without expensive rehandling. 











| Maryland 


| Ohio 


Offer Six Models 
Auto-railers come in six differ- 
ent models: De Luxe passenger 
bus, standard passenger bus, of- 
ficial railway inspection bus, 
high-powered traction unit for 
railroad yard switching duty, 


STATES 


"35 
34 
"35 
34 
35 
34 
"35 
*34 
35 | 
34] 
"35 
"34 
35 | 
34] 


28 States for 
October 
Connecticut 


Kentucky 


Massachusetts 


Nebraska 


| 
all traction on the rails | 


according to company | 


RAIL TO ROAD to rail is the idea incorporated in the new Evans 
Auto-Railer shown at the Chicago show this week. The car at the 
top is a freight unit on an Evans designed Reo chassis. At the bot- 


tom is a 27-passenger type with retractable pilot wheels. 


run on either highway or railway. 


fast freight unit, 


of-way unit. 


During the show railway offi- 


maintenance- | 


Both can 


cials are being given demonstra- 


tions on the rails near the expo- 


sition building. 


Auto-Railer Holds Interest at Chicago Show 





9,000 Drivers 
Pledge Safety 


In Twin Cities 


Minneapolis, 


Minn., 


Nov. 22.— 


More than a thousand Minne- 
apolis truck drivers and nearly 
the same number 
have signed the safe driving code 


this week, Harry Greiner, 
the Minnesota Truck 


tary of 


in St. Paul 


secre- 


Owners Assn. which is sponsor- 
ing a 12-point safety campaign, 
announced today. 

“We now have more than 5,000 
drivers pledged to courtesy and 
safe driving in Minneapolis and 


| St. Paul,” Greiner declared, 


“and 


we plan to continue our cam- 
paign until we have every major 
truck fleet in the two cities co- 


operating.” 


“Plans are now being worked 
out by the association whereby 
the public will be asked to report 
to us or to the police department 
any violations or any exceptional 
acts of courtesy or unusual safe 
driving precautions witnessed in 
the operation of fleets of trucks 
which bear the safety square on 
their windshields. 


“Truck fleet operators have 
pledged their support and will 
see that all violations of the safe 
driving pledge are punished. It is 
through this means we hope to 
lessen deaths and accidents on 
our highways.” 


NEW PASSENGER CAR REGISTRA 


Figures supplied by BR. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold. 
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th Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 


Chevrolet’s Millions 


“Advertising can make or break any industry,” W. J. | 


Kane, Florida manager of Chevrolet, told members of the 
Advertising Club, at a weekly luncheon session in the 
Carling hotel, Jacksonville, last week. 


Kane announced that the company planned spending | 
$13,000,000 for advertising during the coming year. Seven | 


Gentleman of the Jury 
Percy L. Atkinson, manager of 
the copy department of Campbell- 
Ewald, Detroit, has been ap- 
pointed a member of a jury of 12 


from various fields of advertising | 


to select the annual advertising 


| awards to be made early in Janu- | certain 


j} ary in New York. 
Entries for the 
| four classifications 
examples of 
1935. 
is to extend the achievements of 
the Harvard advertising awards 
founded in 1923 by Edward W. 
30k. They were discontinued 

following his death in 1930. 


million will be spent by Chevrolet itself and $6,000,000 on | 


the basis of $6 per car, as 
figure from the dealers. The@ 
company added, he said, $2,500,000 


to the General Motors advertising | 
“kitty” in the corporation’s gen- | 


eral program. 
Speaking of the results of the 
teaser campaign before the an- 


nouncement of the 1936 Chevrolet, | 
that $1,500,000 was | 
that | 
18,000 cars were sold the opening | 


said 
in advertising and 


Kane 
spent 


day, when the cars were viewed 
by 8,000,000 people. Sixty-five 


hundred newspapers were used | 


along with 10,000 billboards. 

Discussing advertising, Kane 
said “good, clean, fair advertising 
helps more than anything else in 
the business world.” 


Jumping 

Newspaper advertising volume 
in October turned sharply upward 
in 84 cities, according to Adver- 
tising Age. The increase was due 
principally to the large volume of 
automotive advertising which ac- 


the co- operative advertising 
o— — —— 


companied 
models. 
Automotive copy jumped from 


5,566,000 lines in October, 1934, to | 
8 025,000 lines last month, an in- | 


crease of 44 per cent. 


Climbing 

A record of comparative rank- 
ing of various industries in net- 
| work broadcasting comes from 
the National Broadcasting Co. 
From 1928 to date, 


and CBS, are as follows: 
Lubricants, 
Petroleum 


11 


Automotive 





1935 (9 mos. Jeveee 8 biala's 


introduction of new | 


automotive | 
and petroleum radio advertising | 
expenditures, including both NBC | 


Miscellaneous 

Latex Fiber Industries, Inc., 
makers of Latex-bonded cellulose 
materials for the automotive 
| other industries, has appointed 
| Campbell-Ewald, New York, as its 
| agency.... Harry T. 
been appointed vice-president of 
J. Stirling Getchell, Inc., in 
charge of the Detroit office. He 
| was formerly vice-president of 
Frederick & Mitchell, 
He has been in the automotive | 
advertising business for 15 years. 

John L. Brummett has joined | 
the Curtis Publishing Co. to aug- | 
ment the Detroit staff of Ladies’ | 
Home Journal. 
Getchell has added Sam Sutter as 
a copy writer. Sutter conducted 
|} an advertising service of his own 
in Detroit...Leonard A. St. Louis, | 
for seven years with Campbell- 
Ewald, has joined Baldwin and 


..Albert J. Kelley, formerly a 
director for Columbia Pictures, 





| Mayer, has joined the directorial | 


Fox Film and Metro-Goldwyn- | 


awards are in| 

for the best | 
advertising during | 
The purpose of the contest | 


Chicago. | week, 


Strachan, Buffalo, as art director. | 


| 


| 


| 


| 


| this direction. 


Sparks 


Chris 
Sinsabaugh 


(Continued from Page 1) 


chap 
would say, “Orchids for him.” 
* * * 

BEFORE THE show was half 
over the talk started that next 
time Chicago must be a national 
show. Dick Grant hopes it will 
and others have gone even fur- 
ther by starting a movement in 
Whether or not 


| this will happen is something for 


| the future to decide. 


I'd like to 


| see it national again, but on the 


other hand such a label would 


| shut out Ford and I think Dear- 


and | 


Mitchell has | 


born is needed to make it unani- | : 
| general enthusiasm over the out- 


mous. Therefore, I have the 
hunch that this angle will have a 
most 
decision. 

* ok * 


SO FAR AS dealer 


| were concerned, Wednesday 


» ah Stirling! 


seemed to be the high spot of the 
with Chevrolet, Dodge, 
| Graham, Hupmobile and Inter- 
| national Harvester staging such 
| affairs. Imagine a Paul Pry try- 


staff of Jam Handy Picture 
Service...Dave Elman has joined 
Brooke, Smith & French, Inc., in 
New York, but will also direct 
the radio department of the home 
office in Detroit. . . . John Harti- 
gan, vice-president of Campbell- 
Ewald. was the guest of honor at 
a cocktail hour Friday at the 
Recess Club, Detroit. The occa- 
sion marked his 10th anniversary 
with Campbell-Ewald. 


TIONS 36 STATES FOR OCT., 1935-1934 


Complete cumulative figures will appear each week until all 48 states or completed United States totals for the months have been printed 
Minnesota, 
Rhode Island, South Carolina, South Dakota, Virginia, Washington, West Virginia, Wisconsin and District of Columbia. 


NON-AFFILIATED GROUP 


Georgia, Idaho, 


Oklahoma, 


California, Delaware, Florida, 


HUDSON GROUP 


STATES 


35] 
34] 
"35 | 
34] 


28 States for 
October 


Connecticut 


995| 
1416) 


Illinois, Kansas, Louisiana, Michigan, 


e 
= 
e 
>» 
© 
4 
ion 


30 


am! 


fo) 


__NASH GROUP 


Missouri, Montana, Nevada, New Hampshire, 


Totals 


States previously shown include 


Arizona, 
Nerth Carolina, 


Arkansas, 


New Mexico, North Dakota, 


5721 
44] 
2522 
: 1968 





°35 | 
"34 | 
"35 
34 


Kentucky 


Maryland 


33 
33 
27) 
38 





35 I 
"34 | 
35 | 
"34 1 
35 1 
34 
35 1 
341 


Massachusetts 
Nebraska 
Ohio 


Oregon 


182 
244 


47 40 


212| 


21) 20 
44! 5| 
78 92! 
87 


14 29| 


40 
37 


11} 
8| 


a 4) 
24 
60! ; 
5! 


106) 
90 
51) 
28) 


1621 
143] 
471 
24| 1| 





"35:1 

34 | 
735 1 
34 1 


Utah 


Total, 36 States 


for October 21 


1387 


26 | 
4) 8 

6 5) 
674 2061] 990 
937| 3048] 680 I! 


11 


12) 


11 


17961 


12! 

10 
858 

665 


“16f 1 
i2f_ Ss] 
212) 
403 


~ 269 2943 
106 341 62 


395] 


TIONS REPORTED TO DATE 39-34. 


HUDSON GROUP 


January 35 ! 
84 
341 
°35 
"B4 
35 | 
341 
35 
34 
35 | 
34 1 


March 
41 
April 
May 


June 


3010 
797 


6156) 
5810 
6113} 
5447 
5704 
4663 


LaFayette 


<= 
% 
© 
z 


833 
1468 


4327 | 
919] 


1317 


= 
122 

946 
1212 
1418 
1748 
1501] 
1593 
1738 


2144) 
1343] 


31) 
1216 
167 
1917 
250 
1684| 
978) 


1264 
1361 


25721 
6433 
6376 


767! 
1844 
2223 
2544 
3169 
2486 
2703 
2192) 
1998| 


53 


8979 | 
8599 | 
8150] 
7896 
6661] 


NASH GROUP 


1684 | 
1468] 
February 351 roel 1264, 4533]  810| 803) 16131 423 440| 348) 39] 194 2123) 637, 89] 170615 
1805 | 
4589 2428 | 
1585] 
3665 
1751] 
32771 
2716] 


2704] 


50 
99 


596) 
— 


552 
292! 


431) 
349) 


486 
434 


292! 
928) 
421 
3236! 
646! 
3964 
516 


4313 
582| 


98} 
59 
144 
75| 
189 
75} 
211 
80 
193 


256] 
795 
317/ 
947 
516 
877 
656 
724' 
670] 


= 
482] 1323 
186) 1173 
564) 1891 
373| 1838 
561| 1838 
598| 1537 


495] 1728) 
477| 1291] 


977) 232 


841} 220 


“a 


1498 
1469 


to 


| 


1807 
5224 
1520 

1736 
1373 


| 


8197 
1378 
= 187 
629 
560 


95808 
BRO71 


| 


1755; 634) — 
1946) B41 


200° 
188 


575] 
51] 


NON-AFFILIATED GROUP 


° 
2 


a 


228) 
208) 


MONTHLY 
TOTALS 


2677 
2242 


108 | 
610] 


267 
506 


136635 
61242 
222| 2228! 355 
317| 3304! 974! 
222| 4164! 325| 
411) 4527| 952 
261| 4891] 415 
418} 4479) 981 
519| 4142] 822 


411} 3966) 1062 
466| 5233! 780 


431] 


56 | 
388] 


94887 
261477 
173287 
319652 
223050 
52] 293201 
247] 
51 
144] 


280360 
223864 


467| 4748] 946) 229006 


July °35| 5454, 2081) 7535] 1872) 2081] 3953] 522] 1763] 727| 4259 87| 365] 3913| 1157| 34] 285195 


34 [ 
35 | 
341 
35] 
B41 
35 | 
341 


August 
September 
Total, 36 States 


for October 
Total to Date 


21 


34 | 


4209 
4583 
3646 
2782} 1061 
2642| 


1387 


1216 

1702 
961 

1374| 
907 
806) 
715) 


1930 


1600 
1692 


6139] 
6183 | 
5338 | 
3843 | 
3889 | 


2061 | 
3048 | 


1410 

2181! 
1341/ 
1920 
1038] 


990] 
680} 





1247 
674 
11} 937! 


35 | 43047 
35283 








16788| 52071] 


2626] 
3883 | 
2302 | 
3294 | 
1945] 
17961 
1395] 


| 17063! 60110] 14705) 14296| 290011 4684/13701| 6450/26973| 675) 3284) 32787) 8118) 1085] 2233871 


7256| 12218! 19469] 4455|11279| 5041| 5178| 1503 


1532) 694 
1570, 627] 
1288 662 
1234) 492, 
865| 572! 


858 
663) 


602 
415 
509 
524| 
641) 


212 
403 


72 
184 
78 
103 
60 
62 


3741 
635) 
2827) 
555! 
269| 2943 
406| 341 











92] 
311 
67] 


3317] 
3640 
2726| 594) 27] 
25541 562 621 
1755} 634) 5751 
1946 341; 51] 


860 
884 


370 
394 
370 
289 
200 
188} 


233851 
193198 
157098 
146931 
95808 
88671 





3236 





35788] 5936| 2393] 1653361 


named Winchell | 
| that! 


important bearing on the | 
| back home convinced that they 


meetings | 


2058 | 





8204 | 


| the train. 
| happening. 


| was 
| traveling solo to Boston and in 
| seats adjoining mine in the chair 


| Dietrich 


ing to cover an auto front like 
Your conductor ran him- 
self ragged but the afternoon was 


|; not long enough. However, I did 
| manage to drop in on Interna- 


tional, Graham and Hupmobile, a 
sort of a progressive lunch, you 
might call it—a cocktail at Inter- 
national, the main part of the 
lunch at Graham and pie at 
Hupp. 


It took me back to the old 
days, the heyday when dealer 
meetings were the real feature of 
the show. I found everywhere 


look and I am sure the pep talks 
given must have sent the dealers 
are out of the trenches and 
headed for a big year. 
* * * 
STUDEBAKER had no dealer 
meeting, and it was hard to catch 
up with George Keller, vice-presi- 
dent in charge of sales. George 
shuttled back and forth between 
South Bend and Chicago, trying 
to speed up production at the 
plant and also take in the show. 
“If I had 7,500 cars right now I 
could move every one of them in 
a day,” he said after returning 
from South Bend Wednesday 
night. “We're planning to build 
8,800 in December as against 2,800 
in November. My distributors 
and dealers are clamoring for 
cars and it’s up to me to get them 
out for them. I’m delighted at 
the prospects and I am _ sure 
Studebaker is going to cut itself 
a big piece of cake in the 1936 
market.” 
* . * 
CONTINENTAL MOTORS of 
Detroit was prominent among the 
parts and accessories displays 
and President W. R. Angell was* 
there in person. Odd, but I ran 
across him eating in the Conti- 


| nental dining room at the Stevens. 
72559 | 
67 410 | 


Continental seems to be set for 
a big year. Under the guidance 
of Angell the company policy calls 
for a diversification of machine 
products. It is not putting all its 
eggs into the automotive basket 
but is spreading out into other 
industries. In consequence An- 


| gell says it looks as if he will 


wind up '36 with business that 
will come close to equaling '29. 


+ * * 


COMING BACK to Detroit on 
the Wolverine Thursday reminded 
me of “Grand Hotel” and its 
“nothing ever happens.” I had 
expected to catch up on my read- 
ing going home, not figuring on 
finding any automobile people on 
But there was lots 
There was Dodge's 
flymg squadron aboard—Bill Pur- 
vis, F. H. Akers and Emerson 


| Poag from the factory and with 
j}them were 


Ellis Travers and 
George Emerson from the Ruth- 
rauff & Ryan agency. Then there 
Charles W. Nash _ himself, 


ear were Bill Cowling, general 
sales manager of Ford, and A. S. 
Hatch. sales manager of the Lin- 
coln division. And also George 
publisher of the Chev- 
rolet Sales News. certainly a 
cross section of the automobile 
industry. So I don’t believe 
“nothing ever hapnens,” as they 
disproved in “Grand Hotel.” 


|Defective Windshields 


219225 | 


Banned in California 


Sacramento, Calif., Nov. 22. 
Automobiles with defective wind- 
shields that reduce visibility will 
bring drivers into court in Cali- 
fornia. 

The new California’ vehicle 
code makes it a misdemeanor to 
operate a vehicle on which there 
is a windshield that impairs visi- 
bility. California highway patrol 
officers have been instructed to 
apprehend such violators. 
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Profit Taking Causes Flurry in Motor Shares 


Stocks Rally, 
However, When 


Buying Gains 


By C. J. ALEXANDER 

New York, Nov. 22.—Shares of 
the automotive group ran into a 
flurry of selling Wednesday after- 
noon but they rebounded as buy- 
ing came into the market on the 
following day. Despite the pe- 
riods of nervous selling for profit 
taking, the motors turned in a 
good performance for the week 
as a whole. They still are ac- 
counting for a good part of the 
increased activity in stocks. 

Dividend actions later in the 
week included declaration by 
Reynolds Spring of the regularly 
quarterly of 25 cents, payable 
Dec. 30, and by Raybestos-Man- 
hattan of the regular 25 cents, 
payable Dec. 14. 


Automotive Daily News stock 
price averages for Wednesday, 
Nov. 20, compared as follows 
with those of a week earlier and 
& year ago: 


Fair Sized Gain 


Last This Year 
Week Week Change Ago 


39.56 39.70 tant 21.96 
10 car-truck co.’s.. 42.11 42.27 +0.16 22.55 
10 parts-accessories. 35.45 35.62 -++0.17 20.96 
4 tire-rubbers .... 16.49 16.27 —0.22 16.84 
Automotive stocks had estab- 
lished a fair sized gain over the 
preceding week until the sell-off 
in the market came along Wed- 
nesday afternoon. At that, how- 
ever, General Motors was able to 
finish the week ended Wednes- 
day unchanged from a_ week 
earlier and Chrysler still had a 
gain. The tire and rubber shares 
had been unable to set up enough 
gain earlier in the week to offset 
the Wednesday decline. 


Among individual stocks to fin- 
ish the week ended Wednesday 
with gains over a week earlier 
were Hupp, Mack, which had an 
impressive rally: Packard, Stude- 
baker, also a star performer; 
Bohn, Borg-Warner, another fea- 
ture; Motor Products and Motor 
Wheel. Borg-Warner finished 
with a net gain of two points and 
Briggs Mfg. was unchanged for 
the week. 


Among the automotive stocks 
to reach new high prices for the 
year during the week ended 
under review were: Chrysler, 
General Motors, common and 
preferred; E. G. Budd, Budd 
Wheel, Marlin-Rockwell, Motor 
Products, Yellow Truck & Coach, 
common and preferred; Gabriel, 
Studebaker, Timken Roller Bear- 
ing and L. A. Young Spring & 
Wire. 

Budd Shares 

E. G. Budd and Budd Wheel 
stocks were among the most ac- 
tive of the week and they were 
strong most of the time. 
Wheel will be free of accumulated 
dividends on its preferred stock 


CONVENIENT LOCATION, 
SUPERB SERVICE! 


ADIOINING Ca4neace 


Ihe CORONADO Hote! 
SAINT LOUIS 


UNDER THE DIRECTION OF PRESTON-)- BRADSHAW | 


Budd 
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after Dec. 31, when $7 will be 
paid. Heavy arrearages existed 
on this stock at the beginning of 
this year. A payment of $7 will 
be made on Nov. 30 and a similar 
amount was paid on Oct. 31. This 
means a total of $21 within three 
months. Budd Wheel now is earn- 
ing money on its common stock 
but with business expanding and 
money needed to carry on increas- 
ing operations it may be some 
time before dividends on the 
common stocks are resumed, al- 
though the way now is cleared 
for such payments. 


GM_ Distributed 


Some of the General Motors 
stock held by DuPont deNemours 
& Co. is being distributed to Du- 
Pont stockholders in the form of 
a special dividend. One-fifty-fifth 
of a share of GM will be given 
for each share of DuPont in ad- 
dition to the regular quarterly 
cash dividend of 90 cents. The 
distribution will absorb 200,000 
shares of GM acquired during the 
past five years as an investment 
and will not affect the DuPont 
permanent investment in General 
Motors, 


Hood Rubber Co., controlled by 
Goodrich, has called for redemp- 
tion on Jan. 15 at par and ac- 
crued interest, its outstanding 
ten-year 5% per cent convertible 
notes, due Oct. 15, 1936. 


The New York Stock Exchange 
has approved the listing by Tung 
Sol Lamp Works of 182,757 shares 
of new preference stock paying 
80 cents a year in dividends and 
274,159 shares of new common 
stock. These stocks are substi- 
tuted for the old $3 preference 
and the old common. 


MEMA Headquarters 
At Claridge for ASI 


Atlantic City, N. J., Nov. 22.— 
The Motor and Equipment Whole- 
salers Assn. will have headquart- 
ers prior to and during the Auto- 
motive Industries Show at the 
Hotel Claridge here. 

Sessions will be held at the 
Claridge at 10 and 2 o’clock, Dec. 
6 and 7, with the possibility that 


there may be a meeting of the 
association, 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Nov. 22, 3 P.M.—Continuing the irregular tenden- 
cies of earlier in the week, automobile shares sold off 
sharply this afternoon after having been steady in the 


morning session. 
all through the market. 


was heavy on the decline, 


Hudson Steps Up 
Production to 
Meet Demands 


Detroit, Nov. 22.—Reports of 
increased sales from the leading 
cities where automobile shows al- 
ready have been held show that 
retail sales for 1936 Hudsons and 
Terraplanes are running from 
two and one-half to four times 
greater than those reported a 
year ago, according to W. R. 
Tracy, vice-president in charge of 
sales of the Hudson Motor Car 
Co., who has just returned to 
Detroit from the Chicago show. 


“This marked increase in retail 
orders, stated Tracy, “is reflected 
in the stepping up of our produc- 
tion schedule to 33,500 cars for 
the last quarter of this year, 
which is 11,000 cars greater than 
the first three months’ shipments 
of 1935 models. 


‘‘A nother comparison which 
shows to a marked degree the 
public acceptance of our 1936 of- 
ferings, is in the fact that factory 
shipments during the last three 
months of 1935 will be fully one- 
half of the total for the first nine 
months of the year. 


“Our dealer record, continued 
Tracy, “as of today, shows that 
248 new dealers have joined up 
with Hudson since the announce- 
ment of the new cars.” 


The break accompanied heavy selling 
Losses of several points on the 
day were experienced by some of the motors. 


Trading 


'$1,000,000 Show 


At Nashville 
Attracts Many 


Nashville, Tenn., Nov. 22.—The 
24th annual Nashville Automobile 
Show, sponsored by the Nashville 
Automobile Trades Assn. this 
week, has been largely attended 
and shows an exhibit valued at 
approximately $1,000,000. 


Among the dealers and cars 
represented: Nashville Motor Co., 
Buick, Pontiac; Cadillac-Oldsmo- 
bile Co. of Nashville, Cadillac, 
LaSalle, Oldsmobile; Jim Reed 
Chevrolet Co. and Capitol Chev- 
rolet Co.; Frazer Motor Co., 
Chrysler; R. L. Parnell Co., 
De Soto; Cumberland Motor Co., 
Dodge; George Cole Motor Co. 
and Hippodrome Motor Co., Ford; 
W. J. Russell Motor Co., Graham; 
Evans Motors of Tennessee, Inc., 
and Stockell Motor Car Co., 
Hudson, Terraplane; George Cole 
Motor Co., Lincoln; Strickland- 
Russell Motor Co., Nash, Lafay- 
ette; E. Gray Smith, Packard; 
Frazer Motor Co., R. L. Parnell 
Co. and Cumberland Motor Co., 
Plymouth; Broadway Motor Co. 
and Maxey and Donnelly, Stude- 
baker, and Evans Motors of Ten- 
nessee, Inc., Willys. 

The men directing the show are: 
James S. Frazer, chairman; James 
H. Reed, Ralph Nichols, R. L. 
Parnell, J. Fred Pilkerton, show 
committee, and Tim White, sec- 
retary of the Nashville Automo- 
bile Trades Assn. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, 


FRIDAY, 


NOVEMBER 22, 1935 


(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 


NEW YORK 


Allis Chalmers Mfg. 
American C. & F. 
American Chain 
Auburn Auto 
Bendix Aviation 
Bethlehem Steel 


Budd Mfg. Co., E. G. 
Budd Wheel Co. 
Chicago Yellow Cab (1) 
Chrysler 

Clark Equipment 
Cleveland Gr. Br 
Collins & Aikman 
Commercial Credit 
Commercial Inv. T. (2) 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 

du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 
Federal Motor 
Firestone T. & R. 
Gabriel Co. A 
General Electric (80c) 
General Motors 
Gl'dden 

Goodrich, B. F. ... 
Goodyear T. & R. 
Graham-Paige 

Hayes Body Corp. 
Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 

Hupp Motor 
International Harvester 
Johns-Manville 
Kelsey-Hayes Wheel 
Kelsey-Hayes Wheel B 


267, 
4V, 
6, 

305 

42 

1714 
3% 

65°% 34, 

9), 38, 

31% 6 

28/, 3%, 

134% 8, 


1% 
1% 
6! /; 
30%, 
6, 
VW, 


1935 
High 


Last Sale 
Nov. 22 Nov. 15 Low 
49, 
2642 
28%, 
42% 
24%, 
57¥%s 
15 
205/, 
19, 
21 

72 
28), 
4% 
205, 
15% 
7%, 
154 
18% 
8% 
10% 
26/2 
11 YY 
72% 
50% 
17% 
98, 
18% 
8% 
42 


Ludlum 


Marlin 


Packard 


Socony 


Timken 


Yellow 


5% 
24, 
651% 
28%, 
36! /y 
44 

4%, 


Bendix 


Perfect 


11 Federal 


Libbey-Owens-Ford Glass 
Mack Trucks (1) 
Midland Steel .... 


Raybestos Manhattan 
Reo Motor 4 
Republic Steel Corp 


Sparks- Withington 
Spicer Mfg. 
Stewart- 
Studebaker 
Thermoid Co. 
Thompson Products 
Timken- 


Last Sale 
NEW YORK Nov. 22 Nov. 15 
46, 
24,4 
22% 
39 
22%, 
51%, 
13% 
18, 
1744 
16% 
oY, 
23% 


Steel 
Rockwell . 


19¥%5 
12% 
6% 
14%, 
17 
7% 


Vacuum 


Warner 


Detroit Axle 
Roller Bearing 


U. §S. Industrial Alcohol 
U. S. Rubber 
Westinghouse E. & M. 
White Motors 


Truck 


Young Spring & Wire 


CHICAGO 


Asbestos Mfg. 


Aviation 


Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 


Circle 


Pines Winterfront 


DETROIT 
Mogul 


7 Hall Lamp Co. 


Hoover 
Murray 


11 


80 


Steel Ball 
Corp 


Parker Rust Proof 


'MEMA Ballot 
Indicates NRA 
Is Not Wanted 
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a cross-section of the suppliers 
of the industry, ranging from 
small plants with less than 100 
employes to plants employing 
from 3,000 to 5,000 and more per- 
sons, he asserts. 

A bulletin giving the results will 
be sent to manufacturers when it 
is evident the replies are begin- 
ning to drop off. Thus far re- 
turned ballots come in with every 
mail. 

The reporting bulletin will also 
be sent to the entire trade press, 
to a number of other national and 
local manufacturers’ associations, 
to other organizations such as 
those of finance companies and 
other business interests, and to 
Major Berry, co-ordinator for In- 
dustrial Co-operation, Department 
of Commerce, Washington, and to 
the members of the Senate, Bic- 
holz declares. 


Cadillac Orders 
Speed Production 


Detroit, Nov. 22.—-In order to 
meet the heavy retail demand 
which has been growing in vol- 
ume since the October announce- 
ment of the 1936 lines of Cadil- 
lac and LaSalle cars, it has been 
necessary to step up factory pro- 
duction schedules to levels that 
have not been reached since 1929, 
it was stated here today by Nic- 
holas Dreystadt, general manager. 

“The new Cadillac Series Sixty 
is proving one of the most popu- 
lar cars that the Cadillac factory 
ever has produced,” said Drey- 
stadt. “We were not particularly 
surprised at the sharp rise in the 
sales of this series because it is 
priced lower than any Cadillac 
since the days of the single-cyl- 
inder Cadillacs. 

“However, we did not anticipate 
that such a high percentage of 
our increased business would be 
represented by the larger and 
more expensive Cadillac - Fleet- 
wood Series. Demand for the 
new LaSalle, the recognized style 
leader of the industry, has been 
doubled. The December produc- 
tion schedule on all of our lines 
has been increased by nearly 100 
per cent. 

“October shipments of Cadillac 
and LaSalle cars to dealers were 
larger than in any October since 
1929. Shipments during the first 
10 days of November were two 
and one-half times higher than in 
the same period of 1934 and were 
larger than during any 10-day 
period of any month since Octo- 
ber 10, 1930.” 


Federal Bureau of Roads 


To Have 1,249 Projects 

Washington, Nov. 22.—Detailed 
plans for 1,249 highway projects 
to cost $52,639,200 and to be fi- 
nanced from the $200,000,000 allo- 
cated for highways under the 
Works Program have been ap- 
proved, it was announced last 
week by the Federal Bureau of 
Public Roads. 

Contracts for 529 of these pro- 
jects, at a cost of $21,399,971, 
have been awarded and 280 are 
under construction, it was stated. 

Under the $200,000,000 provided 
for elimination of danger at grade 
crossings, plans for 275 projects 
at a cost of $21,959,000 have been 
approved. Contracts for 121 of 
these projects at a cost of $7,507,- 
984 have been awarded. Sixty-five 
of these projects are under con- 
struction, says the statement. 


Buys Ford Agency 


Mountain View, Calif., Nov. 22.— 
The Redwine Motor Co., for the 
past 22 years operators of one of 
northern California’s most success- 
ful Ford dealerships, has been pur- 
chased by Mark Tuban, veteran em- 
ploye of the Ford Motor Co., it was 
announced today by Claude Redwine, 
active manager of the long-estab- 
lished Redwine organization. 
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Service Procedure 


igh Precision of New Cars 


Makes Right Care Important 


Chicago, Nov. 22.—The 1935 
Dodge, this week’s subject for the 
quick service series which Auto- 
motive Daily News has. been 

spublishing each week since 
the new models made their 
bid for public approval, has few 
new features which command the 
attention of the men who service 
them. The only things that are 
entirely new are the _ steering 
linkage and the introduction of a 
kick shackle at the rear end of 
the front left spring. 

Engine tune-up is always of 
importance, 
procedure should be observed. 

See that the spark plugs are in 
good condition. After a thorough 
inspection, set the gaps at .025”. 


Check Contacts 

Check the breaker points in the 
distributor, to be certain that 
they are clean and free from oil, 
and before making adjustment of 
the breaker point gap, make sure 
that the contacts are good. To 
set the breaker point gap, the 
distributor rotor should be re- 
moved and the engine turned un- 
til the breaker arm rests on the 
high point of the cam. At this 
point the gap should be set at 
the correct figure of .020” clear- 
ance, as measured with a round 
gauge. Drill rod of the proper 
diameter is recommended for 
both distributor and spark plug 
gauging. 

The ignition timing should be 
set so that the breaker points 
open when No. 6 cylinder piston 
is coming up on the compression 
stroke, and the crankshaft is 4° 
past top dead center, or the 
piston is .007” past top dead 
center. 

Proper setting may be made 
either by means of the timing 
marks on the outer circumfer- 
ence of the crankshaft impulse 
neutralizer, and the pointer on 
the gear case cover, or by means 
of a timing indicator inserted in 
the timing hole above No. 6 
piston. If the timing marks on 
the impulse neutralizer are used, 
the use of a neon light tester is 
recommended. 


Clearance Important 
Check valve clearance. The 
running clearance of the valve 
tappets when the tappets are hot 
is as follows: 


Inlet 
Exhaust 


It is important that this clear- 
ance be maintained at all times 
to insure satisfactory engine per- 
formance. For sustained high 
speed driving, .002” additional 
tappet clearance is recommended 
on the exhaust tappets. 


The carburetor, which is of the 
plain tube down draft type, re- 


and the following | 








quires but little adjustment, since 
it is equipped with fixed jets 
which cover all speed ranges ex- 
cept the idle range. The latter 
is controlled by an adjusting 
needle. The idle needle valve 
controls the fuel mixture for 
closed throttle running, and ad- 
justments should be made with 
the engine at normal operating 
temperature. Turning the _ ad- 
justing screw clockwise gives a 
leaner mixture, and_ counter- 
clockwise, a richer mixture. When 
making an economy adjustment, 
the level of the gas in the float 
chamber should be 9/16 of an 
inch below the top of the float 
chamber, measured with the 
gasket removed. When making 
an idling adjustment, be sure 
that there is no dirt in the idling 
passages of the carburetor. 


Choke Automatic 

An automatic choking device is 
provided, which operates the car- 
buretor choke when the starter 
button is pressed, and which pro- 
vides the proper mixture during 
the warm-up period, regulating it 
according to manifold tempera- 
ture. Its single adjustment is to 
insure that when the automatic 
choke is in its closed position, the 
carburetor choke valve is also in 
its fully closed position, and that 
there is no back-lash in the link- 
age leading from one to the 
other. The automatic choke must 


BRAKE SHOE clearance at the 
top or toe of each shoe should be 
012” and should be maintained 
by the cam adjusting nut. 


NOT be lubricated. The presence 
of oil around the choke shaft, or 
on the operating mechanism will 
seriously impair the efficiency of 
this unit. 

Colder weather makes the use 
of lighter lubricants advisable at 
certain lubrication points. 

During the cold weather it is 
advisable to use a low cold test 
oil, having the body viscosity No. 
10W or No. 20W, in order to ob- 
tain sufficient cranking speed to 
insure easy starting. 

For conditions when the mini- 


PEDAL PRESSURE is very light and two adjustments are essen- 
tial to its action. The pedal should be kept as high as possible with- 
out contacting the under side of the floor board, and an adjusting 
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screw is provided for this purpose. 
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The ignition timing on the new 1936 Dodges should be set so that the breaker points open when No. 6 
cylinder piston is coming up on the compression stroke, and the crankshaft is 4° past top dead center, 


or the piston is .007” 


mum anticipated air temperature 
is 32 degrees F., and the maxi- 
mum anticipated air temperature 
is 80 degrees F., use either S.A.E. 
20 or No. 20W. 


For conditions when the mini- 
mum anticipated air temperature 
is 10 degrees F., and the maxi- 
mum anticipated aim tempera- 
ture is 80 degrees F., use No. 
20W only. 


For conditions when the mini- 
mum anticipated air temperature 
is —10 degrees F., and the maxi- 
mum anticipated air tempera- 
ture is 45 degrees F., No. 10W 
only should be used. 

Oil Recommendations 

For conditions when the mini- 
mum anticipated air temperature 
is —30 degrees F., and the maxi- 
mum anticipated air tempera- 
ture is 20 degrees F., use No. 10W 
plus 10 per cent kerosene. 


In winter, transmission and 
rear axle lubricants should be 
drained and refilled with fluid 
gear lubricants as follows: 

Temperature above zero 
S.A.E. No. 90. 

If easier gear-shifting is de- 
sired at lower temperatures, such 
as 15 degrees F. to zero F., use 
80 per cent fluid gear lubricant 
No. 90 plus 20 per cent No. 20W 
(zero pour) motor oil; or 95 per 
cent of fluid gear lubricant No. 
90, plus 5 per cent kerosene; or a 
fluid gear lubricant, No. 80. 


Extreme winter, below zero F., 
S.A.E. No. 80. 


Extreme winter, below zero F., 
S.A... No. 80. If easier gear 
shifting is desired at the extreme 
lower temperature, such as below 
15 degrees F., below zero, use 70 
per cent of fluid gear lubricant 
No. 80, plus 30 per cent No. 10W 
(sub-zero pour) motor oil; or 85 
per cent of fluid gear lubricant 
No. 80 plus 15 per cent kerosene. 

Steering Important 

The spring shackles are of the 
threaded “U” type, and are not 
new to Dodge construction. The 
only attention necessary to them, 
aside from lubrication, is to see 
that they are not threaded too 
far into the bushings, 
them to come in contact with the 
grease nipple. The kick shackle 
is basically a U-shackle, _ re- 
strained in its action by two coil 


a. 


springs, in a bracket mounting. | 
No adjustment is necessary other | 
than to see that the nut is drawn | 


tightly against the sleeve at all 
times. The steering geometry is 
simple but important, and ad- 
justments should be made ac- 
cording to the following stand- 
ards: 

Toe-in—0 to %”. 

Camber—%°, + or — %°. 

Caster—1° to 3°, with 2° 
ferred. 


The new safety beam head 
lamps, when set assording to the 
above chart, give the Dodge 
driver superior illumination, with 


pre- 





causing 





past top dead center. 


less direct rays in the eyes of 
the approaching driver—a _ dis- 
tinct contribution to the safety 
of night driving. 

The master brake cylinder re- 
lief vent must be open to prevent 
dragging brakes. To make sure 
that this vent is open, the brake 
pedal push rod should be ad- 
justed so that there is 4 to % of 
an inch of free pedal travel after 
the piston has come back against 
its stop. 

The pistons in the wheel cylin- 
ders should show a clearance of 
.001 to .003”. 


Brake shoe clearance at the} 


top or toe of each shoe should be 


THESE NEW safety beam 
headlamps, when set according 
to the above chart, give the 
Dodge driver superior illumina- 
tion with less direct rays in the 
eyes of the approaching driver. 


012”, and should be maintained 
by the cam adjusting nut. 
Brake shoe clearances at the 
bottom or heel should be .006”. 
This setting is obtained through 
the eccentric anchor bolts, but is 


SLEEVE 


necessary only as an initial set- 
ting after refacing, or in cases of 
extreme wear. These anchor 
bolts should always be turned 
upward and outward, and never 
in the opposite direction. 


Drums Air Cooled 

Drums which are of the fin- 
cooled type, are easily kept con- 
centric with the hub within the 
.006” limits, because of the cast 
iron braking surface which dis- 
torts less easily, and also adds 
to the length of life of the facing. 

The clutch continues to be of 
the single dry plate ventilated 
type, with the control shaft se- 
curely mounted on a rigid 
bracket attached to the frame. 


Pedal pressure is very light 
and two adjustments are essential 
to its action. The pedal should 
be kept as high as possible with- 
out contacting the under side of 
the floor board, and an adjusting 
screw is provided for this pur- 
pose. 

Free travel at the pedal pad, 
before any resistance is made in 
depressing the clutch, should be 
maintained at 1 to 1-1/16 inch, 
and the adjustment for this is 
provided by an adjustable clevis 
on the clutch fork adjusting rod. 

The synchro-silent transmission 
retains its same general construc- 
tion, but has been refined and 
improved for easier gear shift- 
ing. The hand brake lever is now 
attached to a bracket on the 
frame, instead of being mounted 
on the transmission cover. 

Accuracy Important 

The low-friction roller bearing 
type of universal joint and pro- 
peller shaft assembly has been 
continued, and its accurate lu- 
brication is important. Use only 
special universal joint, or fiber 
grease, and inject the maximum 
of one ounce for each 12,000 miles 
of travel. Accuracy in quantity 
and quality of grease is impor- 
tant. 


THE NEW KICK SHACKLE is basically a U-shackle, restrained 
in its action by two coil springs, in a bracket mounting. No adjust- 
ment is necessary except to see that the nut is drawn tightly against 


the sleeves at all times. 





BOHN ALUMINUM & BRASS CORPOR 


In their new picture “Shipmates For- 
ever” Dick Powell and Ruby Keele 
demonstrate that it takes more the 

desire to entertain the public. The 
KNOW HOW to win the hearts o. 
America through their ability to stage 
an outstanding performance. AND IN 
MOTOR CARS—the maker that is sin- 
cere in his desire to offer better per- 
formance and therefore better value 


equips his cars with Bohnalite Cylinder 
Heads. These great heads lead the 
field today—as in the past! 


Cars equipped with Bohnalite Cylinder Heads, 
Bohn Ring True Bearings and Nelson Bohnalite 
(Strut Type) Pistons are the cars you should 
sell—or buy—they have that certain ““SOME- 


THING” that lifts them from the ordinary to 
the outstanding. 





